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The American Newspaper

A Study of Journalism in Its Relation to the Public

By WILL IRWIN

IX.—The Advertising Influence

In this article begins a discussion of the influences which hamper free Jjournalism in the United States. It describes

the system of publication through which th

Boston, a city of fairly

raking we have evolved a phrase—*the 8ys-

tem.”  L¥ke most new phrases, it has behind
it meaning and history. In the complex organ-
ization of modern society grow large and rooted
injustices, often the fault of no one man, at worst
the fault of enly a few. The agents of these systems
may be above the ordinary in private virtue. They
are but operatives, each tending, oiling, and repair-
ing one little wheel in a great machine. Or, if they
work directly and personally for evil, as does the
ward boss in a political system, they may do it with-
out any searing of the inner soul. They found the
system at their birth into affairs; they absorbed it
with their business education; they

l N ROM these last ten years of so-called muck-

before the time of Bennett,
though it did not really nced them. Its editorial
running expenses were low ; it could make profits on
its sales alone. From the moment when the New
York “Sun” and “Herald"—now, it happens, two and
three cent papers—entered the field at a price of onc
cent, advertising became a vital necessity. Hudson.
the old newspaper historian, stops for a moment his
consideration of evaporated issues to record that
Bennett systematized advertising, put it on a cash
basis, and established a regular corps of solicitors, He
had to do it in order to live. So did the old edjtors
of high purpose whe followed him. For after Da-
and Bennett cheapened the price on the street, the

e advertiser, not the reader, pays Jor the newspaper.
high journalistic ideals, it proves that the cons
Javors may weaken the use and influence of the press.

took advertisements, .

By the example of

tant demands of these adyertisers Jor special
The next article will discuss the advertiser’s side of the question

all the Chicago newspapers have dropped to one cent.
True. a few publications with special clienteles
hold out to this day for a higher price. The New
York “Herald,” for example, circulates mainly among
the wealthy, ensy-spending class of the lavish metrop-
olis; so is it able to charge three cents. Yet many
experts believe that greater circulation and adver-
tising receipts, and in the end greater profits, would
follow a lower sales rate. Reduction from two cents
to one was the beginning of its - present prosperity
for the New York “Times.” The New York “Even-
ing Post” and the Boston “Transeript,” three-cent
newspapers, have their confessedly limited circula-
tion among readers who do not weigh pennies.
The Springfield “Republican” has

have never seen it through virginal
eves. The modern specialization of
industry beats souls into tortured
forms, as it does minds and bodies.
-The main handicap on American
journalism in its search for truth, in
its presentation of that truth to its
times, is precisely such a system.
And, curiously, this one—unlike the
Wall Street systemn, the Standard
Oil system, or the system of ward
politici—did not owe its inception
to moral turpitude on the part of its
founders. No Rockefeller or Gould,
Quay or Croker, built it up; on the
contrary, it grew from the edi-
torial end business policy not only
of the ruthless Bennett and Hearst,
but of the conscientious Greeley
and Medill. It arose with the
growth of the times; but it is no
less a perplexity and a danger.

The Advertiser Pays

HE “system” in the American

newspaper proceeds from the
fact that the subscriber, who buys
the newspaper that it may teach him
sbout his times and fight his battles
against privilege, is not paying for
that newspaper. The advertisers are
paying—about one per cent of the
population, and often the very one
Per cent united, in the present con-
dition of American society, with the
powers most dangerous to the com-
mon weql,

That, however, is not quite the tap-
root of the trouble. The American
newspaper has become a great com-
mercial enterprise. A million dol-
lan—yard-stick of big business—
scems like a pauper’s purse beside
the fictitious or actual value of many
metropolitan journals. The possi-
bilities of profit and loss vary be-
tween  the Chicago “News'” net
earnings of $800,000 per annum and
the 840000 dropped in one year to
establish a new kind of journalism
in Boston. Men and companies con- .
‘trolling such funds look at business
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been able to keep the three-cent rate
because of its excellence and its place
in the affection of western Massa-
chusetts. Nevertheless, its one-cent
rival across the street makes vlaim
to nearly double its circulation.

A Change of Base

'l” IE newspaper whose subseribers
paid for it died with the birth
of the news. In the period between
1850 and 1880, if the advertiser’s
money did not do the paving a baser
influence did. For we have lost along
the way one excrescence of journal-
ism. Time was when many news-
papers “took their graft” from poli-
ties, and accepted regular subsidies
from candidates or central commit-
tees.  Generally, though not wholly,
that passed. The business became
systematized.  The advertiser paid.
Following the law of commerce, the
newspapers organized their salesmen
of advertising, and sent them forth
to eajule business away from their
rivals. The department store ar-
rived with its enormous contracts—
sometimex $50,000 a year to one pub-
ieation—and jts news-advertising,
liked by housewives and therefore o
builder of circulation. He who got
most advertising was the most suc-
cessful business manager. The rush
for this kind of revenue became a
craze.  Many merely commercial
publishers 1 to forget circul
tion, the product which they were
selling to advertisers, in the rush for
customers, as though a weaver should
neglect his factory and his wool-
supply and look only to his sales-
agency. In the eighties all were
issuing such proclamations as this:
“Circulation 73,000, 20 per cent
above that of our nearest morning
rival.” By the early years of this
century newspapers were bawling:
“We published 554,000 inches of ad-
vertisiug in this period against 443,
000 by our nearest rival.”
Slowly at first, then with increas-

muuinaON

a0 the business way., It has fol-
lowed inevitably that the controlling

of most newspapers, the so-called publisher, is
Dot an editor with the professional point of view, but
a m}in«m man. When the American Newspaper
lfublsfhen' Assaciation meets in national conven-

it does not dircuss methods of news-gathering
8or editoriul probl The add treat of the
Price of white naper, of new machinery, of organiza-

“sixpenny” newspaper, which flourished
Moy o7

Lom for extending circulation, of the advertising rate,

six-cent metropolitan newspaper departed this life.
Only New Orleans and the Pacific Coast held to a
price even as high as five cents—New Orleans be-
cause it proceeds in everything by ways of its own,
the Pacific Coast because it would not recognize
a_coin smaller than a nickel. The Cincinnati
“Enquirer” ix the one subexceptich to this rule.
One or two cents became the law; and the drift
was toward the smaller price. Within six months

ing um, advertisors learned
their power.  Indeed, in certain
quarters. the advertising solicitors helped to teach-
them. Fur the less conscientious and solidly-run
newspapers began offering comforts and immuni-
ties as a bonus to attract customers. Advertisers
got into the way of asking for these special privi-
leges; often, in communities where the newspapers
were timid and mushy, for every privilege, even to
dictating policies. The extent of their demn!_\di
varied with the loeal custom of their communities.
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But finally, in cities like Philadelphia and Boston,
an impossi nmh o(‘ affairs confronted even that
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e e, soicn or fail. For if be did not, his
rival would get “the business.” And ithout “the
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gets, of scandals and disgraces affect-
ing his family, or disasters injurious to his busi-
ness. Hmduiumbqim;{ori!tboinlﬁﬂuﬁm
for newspaper publication of and disas-
ter is the extra-judicial justice which it evokes,
this is class discrimination and special privilege.

wi
business” he could not pay the high editorial
salaries, the press bureau fees, the aph
tolls, the heavy wages to mechanics, which
first-class journalism demands. So must he
h product, lose circulati and fade

away.

Hardly can one blame the advertiser. His
ia the business view. Modern business de-
mands mutual favors. With whom do depart-
ment stores spend more their earnings
than with the publisherst Have they not, as
business men, & right to ask not only slight
favors but also policies favorable to their in-
terestat And indeed we can mnot blame the
publisher, if we edc that he is merely
manufacturing a dity, that a p
per is just & commercial institution. In the
strictest business ethics, the manufacturer
holds to nothing beyond making the product
which will honestly please and satisfy his
purchasers. And the chief purchaser of news-
paper wares is, after all, not the reader but
the advertistr. This consideration, if no
other, reduces to an absurdity the business

attitude toward journalism: “I am manufac-
turing 8 dity. 1 am responsible for

turning out a sound article—no more.”
The Proportion of Ad Revenns

HOW much the advertiser pays, how little
the subscriber, is shown by one unit of

t employed in the busi offices.
The publishers of one-cent newspapers try to
make the revenue derived from subseriptions
and street sales pay for the white paper on
which they print. If they achieve that re-
sult, they consider that they are doing excep-
tionally well; if, in addition, they pay for the
cost of circulation—pap: g and car-
riers——they call themselves marvels. All other
expenses, as rent, the upkeep of a great me-
chanical plant, salaries and wages to one, two,
or three hundred employees, ink, power, and
incidentals, the advertiser pays. More perti-
nently, he pays interest and profits.

real education on the “higher life,” publishes
such a mass of well-written ‘advices concern-
ing social and_intellectual movements. ]
“American” is least yellow, and probably most
truthful, of all the Hearst evening organs. °

Yet Boston has all but universally fallen
into an attitude of sul i toward the
advertiser. From his first cub assignment,
the typical Boston journalist has been taught
that the price of journalistic silence is a two-
inch advertisement. Here through-
out the country are newspapers just as re-
spectful to their source of revenue; but in
no other city is this system so frankly ac-
ceptedu-nmlryplrtofthobnﬂinm
Let us see how it works in practise.

The Beer Cases

HEARST had entered Boston in. 1805;
was struggling, Hearst-fashion, for cir-
culation, and he began with the best device
of yellow journalism, the war on special

Estimating from what exact knowledge we
have, I should say that the advertiser turns
about three and a half to four dollars into
the ag polit. paper to one
dollar paid by subscription and street sales.
The proportion varies greatly ; practically, it
is always on the side of the advertiser. One
New York newspaper confesses that the pro-
portion is 9 to 1. The Scripps has
an important member which makes a profit
at 2 to 1. But Scripps is a genius at news-
paper economies. In New Orleans alone is
the balance on the other scale. Until re-
cently the “Times-Democrat” got nearly two
dollars from sales to one from advertisers.
But New Orleans is a “five-cent town,” and
the “Times-D t” cl nine doll
a year to its regular subscribers, where a
one-cent Northern newspaper with a five-
cent Sunday edition charges six dollars or
Joss. Besides, New Orleans, as I have said,
is & law unto herself. And the “Item,” which
has entered the city with new methods, more
nearly approaches the Northern ratio.

News Suppression

WHAT does the advertiser ask as bonus
in return for his business favor! Some-
times a whole change of editorial policy—as
when the Pittsburg newspapers were forced
to support a candidate for the bench chosen
by the department stores; more often the in-

in itself; most often the suppression of news
harmful to himself, his family, or his busi-
ness associates.
Taking one small and general example, T
have never seen a story about a shoplifting
ase in which the name of the store was men-
t‘m_:@d. It has occurred, I believe, in certain
ored of the y, but not in my
horizon. Usuaslly the item reads: “In an up-
town department store,” “In a Fourteenth
Street emporium.” The department store ex-
ists for and by women; they like respectabil-

The Growth is Advertising

Above, the * Dry-Goods-Store * page of the New Y
in 3873, Ehrich’s, the largest advertisement, occupies thres-

quarters of one columa. Below, 8
P store i in

typical one-page
the ¢ Herald” of 1911

«Herald"

privilege. Later, he used that sword more
sparingly. At about this time Dr. Charles
Harrington, an admirable health officer,
turned his attention to the Massachusetts
breweries. He found by analysis that much
of the beer and ale sold in his State was
adulterated, contrary to law, with salicylic or
fluoric acid. In the course of six weeks the
gnndiury""“adoun‘ y com-
panies and many bottling-houses for this of-
fense. It was important news, as any news-
paper man knows; Hearst used it for one of
his loud campaigns. But did the “Tran-
seript” or the “Globe” or the “Post” publish
the fact! They did not. Red Fox Ale, made
by the Massachusetts Breweries, was on the
list of indictments. Red Fox Ale had a small
advertisement in the “Transcript.” When the
grand jury returned its finding in that case
the “Transcript” published a list of the day’s
indictments, but omitted this highly im!

tant one. The grind of justice reached Har-
vard Beer, a heavy advertiser on billboards
and in newspapers. Most of the other brands
changed their names after the exposé; Har
vard Beer decided to give up adulteration
and to go on with its name and advertising.

What the * Transcript™ Published

HE Harvard Brewing Company was in-

dicted on Saturday, April 8. Most of
the evening papers, including the “Tran-
sript,” ignored this important piece of
The “Transcript” published in its issue of
April 8 the fact that a workman had fallen
from a tree, that an aged pauper had been
found dead in bed, that the Harvard Shoot-
ing Club was about to hold a meet, but not
the fact that ITarvard Beer, known to every
consumer of malt liquors in Massachusetts,
was in peril of the law for adulteration.
Neither was the fact noted on Monday, Al
10. But on Tuesday, April 11, “Harvard
Beer, 1,000 Pure,” appeared in the pages of
the “Transcript”—as a half-page ad:

ity snd safety; news that criminals are at
large its may frighten them
away. So ressons the atore manager, and doubtless
be is right. 'Tis but a small favor to a customer,
the denaturing of such news. Publishers who show
considerable backbone concerning advertising con-
trol of larger policies generally grant this favor to
the department stores.

Carried further, the advertiser asks, and often

For pl 1 a typ le at that—an ele-
vator in Henry Sicgel’s iianon store came down to
the first floor, behaving curiously. The operator in-
vestigated. e found the mangled and dead body
of & woman—Jeanne Goulet of Marlboro, Massa-

b How it | d no one exactly knew; it

is only certain that Mies Qoulet’s death was an acei-

ment. This sdvertisement shrunk in the
issue of April 18 to three columns, in wi
form it continued through ten issues. But for
American” and the “Traveler” the adulteration of
Ilarvard Beer would have eacaped the Boston

If any other newspaper noted the fact, it concenled
it in a far comer of an obscure page. I thet
this special and glaring inatance, s0 useful in
proving the rule of Boston journalism, hits the
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i MATTERY :
i TLELER® :

Cover the whole field of
reliable ignition for auto-
mobiles, power-boatsand
stationary gas - engiries.

NE of the two forms
listed above will

meet your individual re-
quirements—whether
for primarysparking, run-
ning or auxiliary service.

Whichever you use, you ob-
tain an electrical source that
simplifies connections and wir-
ing, costs less per mile of service
than storage batteries or me-
chanical generators, and will
give you warning 100 to 200 miles
ahead of exhaustion, after several
thousand miles of perfect service.
This is the one ignition system that
gives any advance warning of
exhaustion.

Columbia Ignition means no
recharging, no dangerous sul-
phuric acid, no delicate mechan-
ical parts to get out of order.

Your First Choice

should bethe complete battery
in metal case.® It is a prac-
tically indestructible, water-
proof unit, ready for service
under all conditions, and equal
to all demands.

Columbia igaitor Cellst properiy
wired in multiple consection, give nearly the
same Advantages. dut the compiete battery is
© be prefecred wherever possible.

Electrical
for the Howsehold

Besides Colambis Multiple Barseries and lg-
shot Cells we make Columbia Dry Cells for
wlephones. door-bells, seif-winding clocks. gas-
Hghting, anaanciators, servant calls, snd 3 great
variety of electrical The world-wide
sapremacy of our cells is due to proper selection,
combinxtion and testing. la testing, we wee
only the electrical devices recognized as sandard
throughout the world and wsed by the United
Scates Buresu of Stasdards.

8Sold by sutomobile sad elecuricat mpply
howses aad everywhere. [f mot handled
b7 your dealer, write us direct. mentioning his
aame.

For your protection every Columbis
Masitiple Battery, Cclumbdia lgaitor Cell or
Colombia Dry Cell bears our same, NATIONAL
CARBON CO.

®11 your batery-box will mot sdmit the
Colambis Muitiple is metal case. you can ob-
waln it is waterproof pasteboard case 10 it your
equirements.

YFahammch conwoctions without extra sharge.

Write for interesting descriptive
booklet contining valusble informa-
tion oa many subjects for every owner of

bile, po or
o-engine.

Sottery Manulucturers in the
W01 West 117th Streec
Cleveland
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The American Newspaper
( Continxed from page 16)

“Transcript” so hard. For in a great
many instances it has been the one Bos-
ton newspaper which has shown a dispo-
sition to sacrifice advertising for news.
It fell in this case, however; and this is
not the only case.

The ** Transcript's"’ Independence

NHE “Transcript,” indeed, has just
given striking proof of its general in-
dependence. The Jordan Marsh depart-
ment store is perhaps the heaviest single
advertiser in ton. In the spring of
1910 they built an annex across Avon
Street from their main building: and they
wanted permission for an overhead bridge
ting the two str By the law
of M | a pal permit was
not enough in this case: it was necessary
to get a bill throngh the Legislature. This
was not in itself a harmful measure; the
bridge would have been a real convenience
to the public. But the precedent was
rather dangerous. Jordan Marsh, appar-
ently, feared opposition: and they “re-
quested” the newspapers to keep silence.
The bill eame up for hearing before the
regular committee. The “Transcript” no-
ticed this hearing, thereby making itself
offensive to Jordan Marsh. The commit-
tec passed the hill over to the Attorney-
General for an opinion on its constitu-
tionality. He reported on March 31 that
it was undoubtediy titutional. Now
that decision was news—first. because it
denied to Boston a public convenience. and.
second, because it was a precedent for
other firms which wished special favors in
the use of the streets. As a matter of fact,
it was the mont important piece of State
House news on that day. The “Tran-
script” printed it at its news value—three-
quarters of a column. One or two of the
others guarded themselves by brief men-
tion. Silence from the rest. 1 do not
know what contracts or arrangements the
“Transcript” has with the Jordan Marah
Company: but I do notice that Jordan
Marsh lias not advertised in the “Tran-
script” since early in April. Apparently
the *“Boston Bible” is paying for its im-
pious presumption.

Boston went through several fights with
the gas.compuny before it got a fair rate.
The company. realizing on what side its
bread is huttered. is an advertiser—and
it is allied with other advertimers. And
the reformers. in successive bLattles. had
to fight not only against the company
and its allied interests. but against the
thick, heavy silence of the newspapers
—though Hearst, it in true. took their
side in the last battle.

A Dollar a Line!

IT was in one of the early skirmishes
that the attorneys for the people and
the pany intl 1 their arg

on the same day. Next morning most of
the newspapers printed the company’s
argument in full. and the argument of
Louis Brandeis, attorney-at-large for the
people, in brief synopsis. That night a
reformer, himself un advertiser and there-
fore a privileged person, approached a
Boston publisher.

“Why don’t you give us a fair shake?”
he asked. “Here's seven columns of gus
argument and only half & column of Bran-
deis’s reply.”

“Well, sir,” replied the publisher, “r'd
really like to saccommodate you. But
we're publishing a newspaper, and we
can’t make it all gas fight. The com-
pany paid a dollar a line in good money
for that speech, so we just had to pub-
lish it in full; and we were forced to cut
down on Mr. Brandeis.”

The instances are too many for men-
tion in detail. The fallowing, rightly
understood, are just funny:

A. Shuman, clothing dealer and philan-
thropist, is a liberal advertiser. He is
also a director of the City Hospital. The
Boston City Hospital is rather better than
most; but in the best of such institutions
arise from time to time cases of careless-
nexs in diagnosis or treatment. When the
“gtation man” reports such a case to &
Boston newspaper, it goes into the waste-
basket—automatically. 1 ean not find
that Mr. Shuman ever asked this favor.
The trained mind of the Boston copy-
reader says: “City Hospitul—Shuman—
Shuman — advertiser —out with this.”
There was a divorce in a department store
y. The proceedings occurred in open
court. All the reporters had access to the
records, and the family did not ask to
have the fact suppressed. Perhaps they
reasoned, as many do in like cases, that
it a marriage be made public so should
its dissolution. Nevertheless, the “Trav-
eler” salone published the fact. That
mouth the other mewspapers had dozens
of divorce atories. each affecting per-
sons of lower socinl position, and there-

‘Ghe EDISON
PHONOGRAPH

Your enjoyment of the Edison Phonograph 1s com-

plete. For Edison has not left one thing undone.
If your purchase is an Edison, you never have to say
or thinﬁ, “if we had only bought an Edison we
might have had

Amberol Records

—four-and-one-half minutes of continuous playing,
all the verses of every song, the complete composi-
tion on instrumental selections—the best of every
character of entertainment and a// of it.”

You never have to say, “if we had only bought
an Edison we might have had exactly

- the right volume of sound for our home

instead of enough noise for a concert hall.”

You never have to say, “if we had only bought
an Edison we might have had the perfect lifelike
purity of tone resulting from

the Sapphire Reproducing Point

which does not scratch or wear the record, never
wears out or requires to be changed.”

And most of all you never have to say, “if we had
only bought an Edison we might have been able to

make records at home

—to record and reproduce the songs and stories of
every one of us, and of our friends and neighbors.”

If you would make your purchase of a sound-
reproducing instrument “regretless” it must be an

ison that you buy.
There is an Edison Phonograph at a_price to suit everybody's means, from the

Gem at $15.00 to the Amberola at $200.00, 30ld at the same prices everywhere
in the United States.

Edison Standard Records . . . . . $ 38
Edison Amberol Records (play twice as long) . . S50
Edison Grand Opera Records .- . . . $ .78 to $2.00

Go to the nearest dealer and bear the Edison Phonograph play Edison Standsrd aad
l.-):!’ilon Amberol Records. Get complete catalozs from your da-is> o trom us.

THOMAS A. EDISON, Inc., 12 Lakeside Aveaus, Orasge, N. J.

The Edison Business Ph h d energy of your high i
1% ANSWXNINU THIN ADVERTISKMENT FLEASE EEETION coLLIKR'D ”




Grape Juice

Users of WELCH’S are
Enthusiasts

HE day you try WELCH’S at the
soda fountain or in your home,
the minute you serve it in a punch

or sherbet, or any other form, you be-
come a WELCH enthusiast.

Users of WELCH'S kwoaw it is the
juice of the finest Concord grapes grown.

We pay & bomus over the regular
daily market price in order to
get our choice of Chautauqua’s
choicest.

Invalids relish it; it helps them
get well.

Children love it, and you may
let them have all they want.

We are glad tosend, imme-
diately, our free booklet of
WELCH grapejuicerecipes,
telling of many. delicious
desserts and drinks, if you
will write us for it.

Yout dealer will supply you
with WELCH'S. Ask him for it.
Always say ** WERLCH'S." Trial
4-0z. bottle by mail. 16c. Trial
case of 12 pints, express free east
of Omaba, $3.00.

The Welch Grape Juice Co.
Westfield, N. Y.

RECIPES
showing the proper use of
BORDEN’S

| EAGLE BRAND
| CONDENSED MILK

wWHITE
VALLEY

GEMS

sapoh
Kiand acid and fire dlamond testa.
I :-“b:vl Iloy.mylrrlkll Ale and will
A1 mounted 1n 1B abd roid diamiod meestiags.’ Wik
wnd yoa sny etrie ring, pinor sted for grsmisationsl
arees prepaldene mesey in od: . “Write tedey for
froe Ilinstrated Wuoklet, operis] pricv aud ring messurs.
WINTE VALLEY RN CF.. Dugs. £. 734 Sohs Ble.. Indiomnpelia, tadlom

% ANFURAING THOES ALVARIMEMEIT TLIASS HSRTIOW COLLIDNS

fore of smaller news value, than these.
Again:  the process was automatic,
instinctive, in the mind of the Boaton
journalist.

Two excellent examples came out in 1910
Mrs. Minnie M. Akers entered Houghton
& Dutton’s department store in the Christ-
mas rush of 1907. She was in a delicate
condition. A store detective mistook her
for a ehoplifter; had her detained and
searched. . He made a great mistake; not
only did he discover no evidence, but he
gave her such a shock that she all but
died. She and her husband brought a suit,
which came to trial on May 16, 1910, and
obtained a verdict of $8,400. Now note:
there were seven jury sessions going on at
the time; this was in the “fourth session.”
It was the most important case tried in
all seven sessions on that date. The “Ier-
ald” and the “Advertiser” run a court col-
uran for the benefit of lawyers—a brief
synopsis of all cases. The “Advertiser”
gave a three-line, colorless record of the
verdict; the “Herald” dropped the case
out of its record. It reported sessions
one, two, three, five, six and seven, but not
session four—while that case was on!
When, next day, & small personal dumage
case came up in four, the “Herald” re-
sumed its full report. The “Herald” was
then near bankruptey, and was inclined to
eat out of every hand that dipped into
gold. At this period, indeed, it put forth
for the benefit of its editors a ‘keep-out
book.” listing those persons and firms who
must be “extended every courtesy.” But
the other papers were just as subservient.
For this unusual cace, this heavy verdict.
was fair news matter in the general col-
umne, outside of the legal department.
Had the defendant been a saloon-keeper,
for example, it would have been good for
an item anywhere.

Pablicity and the Department Store

HE Boston “Traveler” changed man-

agement last year, after the episode
of Fahey vs. The National Shawmut Bank.
to be mentioned later. Cleveland capital
bought it; Cleveland newspaper men took
the vy t. And the Cleveland news-
papers in general are fairly free from ad-
vertising control. The new editors started.
apparently, with the same “square-deal-to-
all” rule which Hearst followed when he
invaded Boston. An ammonia tank blew
up in the basement of Henry Siegel’s de-
partment store at about four o’clock one
afternoon last July. The “Traveler” and
the “American” are the only Bostcn even-
ing newspapers which publish a late “base-
ball extra.” All the others had sent their
last edition to presa by four o’clock. The
Hearst “American” ignored it. The “Trav-
eler” sent a rcporter. He found the con-
dition of affairs picturesque, though not
dangerous. The fumes had rolled up into
the atore, driving the shoppers and store-
girls before them. A few of the girls had
gone back for their hats; fumes had over-
come them. When the “Traveler” reporter
arrived, men employees were assisting
them out.

The “Traveler” published this story on
the front page. The morning newspapers
passed it over without a line. The Asso-
ciated Press sent it out. The New York
newspapers proved their appreciation of
ita absolute value by giving it space—
many on the front page. The ton
“Transeript” next afternoon showed better
backbone than it did in the Harvard Beer
case by printing the Associated Press
story. And that was all the publicity
which this “live news matter” got in Bos-
ton. In the same summer a hot bolt
drop) into a barrel of tar at the
Charleston Navy Yard. The barrel Llazed,
and the workmen heaved it overboard:
whereupon the episode was closed. But
that made space in all the Boston news-
papers—the “American” guve it a “five-
column display” on the front page. The
navy does not advertise.

Another Influence

Nm HER and more subtle influence
spreads from tlhe advertiser to asphyx-
iate free journalism in Boston. Before I
attack that point I must digress to lay
before the newspaper reader a distinction
which every newspaper maker understands.
If your journal is to preserve even the
appearance of frankness, it must make
some physical distinction between volun-
tary statement of the truth and puid mat-
ter. Generally, the distirction is set by
the character and “face” of the type. The
reader should know it at a glance, usually
does know, whether this or that item is
paid matter, or genuine news written un-
trammeled from the point of view of the
reporter. The advertiner pays hin tribute
to the power of the press by his cagerness
to get a “type-linplay” identicul with that
of the news columux. So uppears the so-
called “reading notice.” whose price in from
two to ten timen that of corresponding
space in advertising type. Fair newspa-
pers generally aceept such matter, bLut
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Steam Explosion

These curious grains of Puffed Wheat and Puffed
Rice—eighttimes normal size—are exploded by steam.

The raw kernels of grain are sealed up in bronze
metal guns. Then the guns are revolved for sixty
minutes in a heat of §50 degrees.

That heat turns the moisture in the grain to steam,
and the pressure becomes tremendous. Suddenly the
guns are unsealed and the steam explodes. The
grains are shot out against a far-away screen. :

They come out as you see them—eight times
former size, four times as porous as bread. Yet the
coats of the grain are unbroken. .They are nut-like,
crisp and brown.

Prof. Anderson’s Way

That's Prof. Anderson’s way for making cereals digestible.
He conceived the idea of turning internal moisture to steam.

When that steam explodes, all the millions of food
granules are literally blasted to pieces. The digestive
juices can instantly act on them. Digestion begins before
the grains reach the stomach.

Cooking, baking and toasting, break up some of the
granules. But no other method ever conceived makes
grain half so digestible as this explosion by steam.

That's immensely important. Food that feeds must
digest. And there’s no tax on the stomach from Puffed
Wheat and Puffed Rice.

Puffed Wheat, 10c =
Puffed Rice,15¢ =

West

But one forgets about digestion when he eats these
foods. They seem too enticing to be scientific.

Some serve them with cream, like other cereals. Some
mix them with fruit. Some serve them, like crackers, in a
bowl of milk. And that’s a delightful way.

The grains are crisper than crackers. They are four
times as porous as bread. And, unlike bread and crackers,
they supply a whole-grain food.

Like Toasted Nuts

.The taste suggests toasted nut-meats.
children like them.

The grains are used in candy making, just like nuts.
They are used to frost cake, to garnish ice cream.

And 18,000,000 dishes monthly are eaten in a myriad
homes.

_If they are not yet served in your home, don’t you
think it time? If so, please tell your grocer—now—to
send you what you want.

The Quaker Qats Company

SOLE MAKERS

It is Done by a

Imagine how
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cook knows
what [/ like!”

So exclaim all her favorites when
she serves the delicious, appetizing

SNIDER

PROCESS

PORK & BEANS

As they come from the can, they are
whole, rich in color, and, especially when
hot, laden with an aroma irresistible.

As a food, their nutritive value is very

high. They are concentrated nutrition.
In the process of digestion, beans are
almost entirely absorbed, ining very
little waste.
‘The smacking zest of Snider’s is
due to the perfect seasoning sauce,
made from Snider’s Tomato
Catsup. The daintiest of
the pork, a bit of jowl,
makes them luscious.

Snider's are good food
and good economy.

“It’s the Process”

Try Snider's

Chili Sauce
upon roasts,
chops, steaks,
- and all fish,
The T. A. Snider Preserve Co.
s Cimcinnati, U. S. A.

All Snider Products comply with
all Pure Food Laws of the world.

“The Dest of AU

THE young bride will appreciate no
 present so much as a Tyden Locked
Dining Table. For it will be as beau-
tiful, strong and rigid in ten years as
the day it came into the new home.
T!{B Tyden Lock is a dmﬁle device
bidden in the pedestal, which holds
the halves of the pedestal tight'y to
T preventing sag and gap. Itcen.
ters the top and allows the insertion
of up to three leaves without pedestal
division.

'OUR dealer will gladly show you s
Y'l"dgu Locked Table, as there are
over sixty of the best
makes 10 equipped. We
!rlll.b:cndso: r‘?u uest

es autiful.,” s
band i

Plain Gloss by weing

Wiindowpbatie

which ie & thin, tranalucent meterial
riectly reproducing all the rich ook
weat besutiful sisimed

ry windows, Without

them frum the sash. Ceats vary Mittle.
leally (ndostructinle. Made in

wapied
8. B BALE, 19 B 160h i, Bow Verk
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e | versity or coliege—the ligh

state its pu by printing st the end
“Advt.” or the threi plurang('.q, which
have come, in the perception of most read-
ers, to mean the same thing. Between
those three stars and blank space lies the
difference between truth and falsehood.
When he makes a “reader” appear like
news, the editor adulterates his product.
It may be quite harmiess adulteration, as
when he gives news of a millinery open-
ing in a department store. It may be
poisonous adulteration. as when newspa-
pers here and there throughout the coun-
try publish “dollar-a-line” Smith’s paid
despatches lying about the situation in
the corrupt insurance companies. It is
always, in greater or smaller degree, a
violation of the newspaper’s tacit con-
tract with its readers.

Reading Notices as a Bonus

OW “reading notices,” published with-

out star or distinguishing mark, have
been a constant source of revenue to most
Boston newspapers.
improved a little in this respect; a new
law is at the bottom of the reformation.
By common consent. however, the depart-
ment stores still expect reading notices as
a bonus. “How many readers will you
give us?” asks the store advertising man-
ager of the solicitor. - Unless he desire
something contrary to obvious public
morals or to the newspaper’s policy, any
one, until recently, could insert rearly
anything in most ton newspapers at a
dollar a line. The Boston Elevated, for
example, wishes to make an example of
conductors convicted of ‘knocking-down”
fares. These cases are merely petty lar-
ceny; the amount of the theft is seldom
more than ten or fifteen dollars; they are
hardly worth the attention of a metropoli-
tan newspaper. But until recently the Ele-
vated Company has paid certain news-
papers a dollar a line to publish these
items as news. Go back and compare these
ten-dollar larcenies, published in full, with
the $8,400 Houghton & Dutton verdict,
absolutely w;:rressed! If the conductors
also were advertisers, doubtless their
crimes would not be published—not though
they stole a whole railroad.

Much mere “stufl.” crowding out more
valuable matter, gets into the Boston news-
papers through this cringing attitude. If
the management ask favors, so may the
chiefs of departments. The sister-in-law
of a head buyer belongs to the Littie Busy
Bees of the Tenth Unitarian Church, which
is abgut to give a lawn party. The head
buyer ie likely fo ask, and the newspaper
to grant, extended advance notice of this
mildly thrilling event. So, in preferred
position, occupying three columns with
pictures, we find the lawn party noticed,
not as news, but merely as something about
to happen. How much padding and “flufl”

has appeared concerning the Boston Opera |,

House only the Boston news editors know.
For the department story family of Jor-
dan is heavily interested in this philan-
thropic enterprise; and much of this mat-
ter comes from the press agency, not of
the opera-h but of the Jordan-Marsh
Company. The process is harmiess adul-
teration—not poison, only a little water.
But when it becomes too common it dis-
torts the picture of this world which the
newspaper presents its readers.

The Effect of Boston Journalism

ECENT of speech, cowardly of heart,
a prophet when the cause does not

Boston has recently’

Send for our free Portfolio of
exterior color schemes, showing
15 attractive color combinations

It is always difficult to select pl color bi from

color cards. It is also difficult to select the paint, varnish or
stain best suited to the surface it is to cover.

This Portfolio, “Color Schemes for Exterior House Painting,”
notonly suggests many har i binations. 'L wing lEem

Brighten
Up

The, Sherwin-Will-
iams’ Brighten Up
Line is your guide in
getting just the right
paint, stain or var.
nish for all surfaces
in and around your
home. A booklet tell-
ing what each is,
what each is for and
how each is applied,
sent free on request.

in colors on actual h but also ¢ ins comp p a-
tions for securing the results shown, naming the particular paint,
varnish orstain which will make these pleasing resultsp

Are you going to build, remodel or decorate?

Then you want our Portfolio, *“A Cotuage Bungalow,’’ which gives
the complete plans for interior decorations. Each room in the house is
shown in colors, with pl pecifications for producing the effects
shown. Even the rugs, draperies, hangings and fi are included

Send for both of these free Portfolios today. You incur no obliga-
tion by doing so.

SHERWIN-WILLIAMS
Paints EVARNISHES

Bold by dealers cvcr;whtn. Ask your local dealer for color cards and full information.

‘or the Special Home Decoration Service write t
The Ce.,

0
Dept., 815 Canal Road, N.W., Cleveland, Ohio
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touch its own pocket, a dumb thing when | *8

it does—by such journalism is Boston
served. Has its half-hearted policy affected
the public intelligence of ite city? I be
lieve that it has. For the social and in-
tellectual caste of Boston is curious. The
ancient New England spirit of |stern vir-
tue remains; the second generation from
the fiery Abolitionists have kept their ideal-
ism, if not their fire. Boston orders its
saloons closed on Sundays, and sees that

they remain closed; it enforces strict de-

cency of public conduct; it is the last
American word on good taste in munici-
al architecture. And notice this paral-
el: on conventional persona! morals, on
merely physical icipal imp t
ita nmewspapers are strong. In mo other
American city is so great a proportion of
ple who want to do the right thing.
m they wobble ineffectually, while the
gang and allied interests go straight to
what they want. For in few other Ameri-
can cities do the people so dimly under-
stand what is the right thing socially and
politically. That the moral face of the
world has changed in this generation; that
the great issues are no longer political
but economic; that new conditions have
brought new sins—Boston as an entity
knows not these things. And I for ome
believe that Boston is so pot because she
in Boston, but because her newspapers have
withheld the light that never was im uni-
t of & d-:ne.

broad, truthful point of view on the daily
flow of the times.
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The American Newspaper

A Study of Journalism in Its Relation to the Public

By WILL IRWIN

17

X.=The Unhealthy Alliance

This article shows that many newspapers slant or tint their editorial columns of their own accord in order to attract
or to stimulate advertising; and it reveals the system once prevalent in the New York *‘ Jourmal’’ whereby a thou-
sand dollars would buy indirectly an editorial by Arthur Brisbane. It shows further that sound business policy as
well as public weal demands a gemeral clean-up in the advertising columns of the American newspapers. The mext
article, whick will appear June 17, will deal with the control of mewspapers by *‘Big Business’ through the Advertiser

HE business of newspaper making is at pres-

ent in the involved and disorganized con-

dition which always follows a period of
expansion. None of its perplexities is greater than
this one of advertising and the relation of advertis-
ing to editorial and news policies. So far as one
can draw g izations regarding anything so in-
volved, this rule holds: the relations between news-
papers and their advertisers tend naturally to become
unhealthy; and publishers of a certain commercial,
get-rich-quick class are primarily to blame.

The Craze for Advertisements

HE ultimate profits of journalism—so it would
appear to the shallow-minded—have lain in ld;

vertising In the decade which foll

the establishment of yellow journalism the rush
for adverti i a mad The sk d
est practical ist in the & of news-

paper making once spread out for me on his study
table a newspaper which, although of large cir-
culation and good advertising patronage, was never-
theless in financial trouble. By pure arithmetic,
he showed how this and that plethoric advertise-
ment was published at apparent profit but actual
loss—owing to the “overhead” cost of getting the
business. “Enough advertising, you see, and th
sheet would go into bankruptcy,” he said. And if
business sense so easily goes by the board for the
pride and prestige of announcing, “We‘pnbh-h,ed
100,000 more inches than our nearest rival,” how
much more easily may ioumul‘iltic‘ethiell “Any-
thing to get advertising,” is the tacit motto among
publishers of this wildcat variety. For t‘!m'they pub-
“!h kY .“d 1 &, H I' p —v'" con-
taining words and ideas which the et"hton would not
permit nor the public countenance in the news col-
umns; for this they exploit enterprises which every
man in the office, from the solicitor who takes the
adverti to the circulation

who sends it forth, knows to be fraudu- 1075
lent; for this, finally, they barter the
honor of their editorial staffs. And once
such & publisher begins to set the pace

HAMMERSTEIN'S TRACK

. MACK
3. BLACK BROS.

1. MATHEWSON, MEYERS & TULLY
WINNERS AT A cumcn...{’ & WALKER

stand that the custon: of suppressing news, of slant-
ing news policies, at t| or ¢ d of the
ndvertiser, originated not so much with the ad-
vertiser himself as with the solicitor of the news-
paper. It is easy, in the rush and competition for
advertising, to fall into the habit of getting busi-
nese by hinting that “the ‘Bazoo’ takex care of its
friends.” It is almost as eany for the business office,
wuardian of the proprietor's revenue, to cajole or
drive ihe editors into suppresaing this piece of news,
cbundoning that policy. Again [ say: blame not
the advertiser. Ie sees his business attacked; per-
hape he sees his family on the edge of disgrace.
Reing human, he is not likely to consider the re-
mote consequences to the public of this or that spe-
cific act in defense of his own. The newspapers—if
not the one in immediate question, then others in
the past—have given the idea that advertising brings
special favors. Ile “puts down the screws™ with sin-
eore conviction of his rights in the matter.

. To show who was usually party of
the first part in this unhealthy alli-
ance, let us take an aspect of the
relations between the newspapers
and the theaters in New York. From
certain instances the public has
gained the impression that the dailies
of the metropulix are forced to
trim their dramatic criticism to
suit advertisers. That is not gen-
erally true of New York, although
it is the case in some smaller Ameri-
can cities. Daily dramatic criticism
in New York is shallow; but so,
generally, is all American criticism,
whether of the drama, literature, or
art. That branch is the last to
sprout on the tree of culture; it has
hardly budded in America. But
New York eriticism is usually free
from business control; most

underatand that their theatrical adver-
tising will not buy favorable notices.
Yet, on the other hand, llearst’s “Even-

for a city, his weaker eompeti‘wu,fl:::& PRIMROSE FO! }M :"h: }r;lum-l” hfas ‘:f“lla.:e belen offering
ever much they dislike it, are often fo Belections mode Monday meines. Weether slaar. Trich hir. Going hir. O ot 2118 P. M. influence of its editorial page s a
imi i il. . - Commissioner- Brady  bonus to theatrical advertisers—so illus-
to imitate his methods or f:: Swriwr—Goergs May. Timer—Rike Simens.  Toslowr " Boiag Comm P ook i St
Where Combination Falls THE SUNMARIES mary responsibility frequently lios.
“7E HAVE already considered the in- Eacries. Pos. Kind of Ast. Ce. Surt. | Fisish. [ Bowe] Raa. In Fairness to Mearst
fluence of the advertiser in sup- m

pressing news. I took Boston for an Swont BEFORE I procved we must set_our-
ple. Boston is “over p d.” B selves right toward William Ran-
Business managers in that city must cal- Geed dolph Hearst. There is a kind of muck-
culate closely, and they must be cau- Soud raking, much in vogue of late, which
tious about changes which may affect Gosd consists in massing all the invidious
their revenue in the ' slightest degree. - facts about & man or an institution, and,
Yet even in Boston, organization among - bk .""bm'm".““_. by ignoring the sense of proportion, prov-
the P::Lilhen would cure tth: ﬂlnppm- L.:.‘M o8 u"'; o have o bui pries be von dor aev’ May Tty o4 lntrk‘!hat nppe-t r; : bl::k 'eue.h‘ . ﬁ&u:;lh
sion habit, and cure it with ultimate sl v, e \ J e work is accurate, but not truthful. Noth-
financial gain and ulitde immediate loss. v Y 7‘.:1'1‘.'...»...”..*..'.".:’: :; m:.‘“:‘d:::iuul 12 mlbers oy -»...".".'.’1 ing were easier than to muckrake Hearst
The bona ide advertiser neods the news 50 Ceds Book 1es Sarmiscs Gramari Myiu. vich he farsie swing & Ne At Arvelk 1  in this fashions Fo ix a strange, com-
paperas much as the newspaper needs him. by Go . We sever intesded It should) Vas Hoven Is & eress bitwess Frask Tiasey and Jomes Dlex touched by genius if not
In no other manner could department L Morios but neverheloss, plossed 1n bis sfteriag, Frimress Pear.  Asy imq & unesess mos ;holly ;f the ‘ol:iui .ﬂ:\ His .eno‘:nld
Sores, theate! d clothi h gasting "The Bals prise ¢ ls and The wort ls all done by the ied  his influence have as curiously
resch their plr:'mn.nnlo c::tﬁ; -n‘:lm:'o a8 80154 ¢ maa, e w3 mivarida e ity presreed 15 alosle tveeds mixed as his character. If he has tended
iently. But the business manager, A sample section of “Zit's Raeciag Chart™ to lower the tone of American pews re-
vesl head of many modern journals, will . porting, to make it more aeu'a:la;;; e
™t put the shoe on the other foot. For if he to facilitate the means of circulation. On the policy less accurate, he has also helped. met 'l " o¢
x‘d l‘hmv ::ny t‘l:ie nd::rti-iu club over the ithruil‘t‘anee, 13 nmn;yd t.oﬁ fr:o by;;urndism.h p;b- g.t:m, :: ‘T;:i?,'% ""”':’“""M“_ led bru-

: columns, he would be throwing away & weapon lishers have seldom united—firs ause each dis- - h N st g
Ppood ition. The n‘uu.ge b :t‘ likes to give up a means of beating the other, and, tally, often unjustly, upon ! he alo

tagether for common causes. They unite to sup-
Pross news of one another's libel suits, to bring
down the price of white paper, to resist labor unions,

;eoond. heuu;n;‘ll:y t)‘fl tI:em see no good reason
trying to be i ndent.
O’No‘:,;?‘wo had tbop:hola truth, we should under-

carried the standard of public rights—carried it for
a time with little support. If bhe red pop
taste, he also spread the great, necousary ideas among
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those who would never have grasped knowledge in
any form other than the one he offered; he was a
kind of plowman for culture. And if he was un-
ethical, even unmoral, in many. of his methods, he
was also an inspirer of the larger public morals.
I write this p hetical p h not b
CoLuier’s fears his rather ridiculous threst of arrest
for criminal libel, but just that we may keep our
sense of proportion. For the instance which I am
about to cite to illustrate my point is one of his little
tricks which can be defended only by reviewing his
larger career.

ntil the year 1807 the “Journal” was considered
a poor “medium” for the th In spite of its
immense circulation, it did not reach, the managers
felt, the easy-spending class of people who consti-
tute Broadway audiences, Its theatrical advertising
was, therefore, inconsiderable. On the editorial end,
it had never printed any regular theatrical criti-
cism. Late in 1007 the “Journal” determined on a
new policy. Hearst transferred Ashton Stevens, a
clever writer of light dramatic criticism, from the
San Francisco “Examiner,” and set him to work
doing reviews and interviews for the “Journal.” He
founded a dramatic department in that newspaper;
but apparenty he was never a party to the remark-
able harmonizing of news and advertising which fol-
lowed during the next three years.

Enter “Constructive Criticism"’

IN THE holiday season of 1907-1908 the New York
“Journal” made two interesting departures. It
published a brace of editorials on Arthur Brisbane's
page, announcing & new policy regarding the thea-
ters; and started C. F. Zittel's “Vaudeville Racing
Chart.” The first editorial appeared on December
13, 1907. “How to Criticize Men, Actors, Children,
All Workers,” was the head. The “Journal,” de-
clared this editorial, had determined to adopt a new
policy—*“Constructive Criticism.” It would not tear
down, merely to show its own cleverness, it would
build up. “It is i ion of this "

Collier’s

said Brisbane, “in criticizing books or plays to tell
the public about those that are GOOD AND WORTH
SEEING, and leave the others to their natural fate
WITHOUT KICKING AN UNHAPPY FAILING,
MAN OR WOMAN. . .. We want (our readers) to
know that if they read extended criticism of a play
in this newspaper, IT IS BECAUSE IT IS A
GOOD PLAY AND ONE THAT, FOR REASONS
STATED, WOULD AMUSE THEM OR IN-
STRUCT THEM. Why do we not imitate the
sun, that warms, develops, and brings out what is
good?” On Jlnl}!;l’]% 1808, MrTthsb-ne nit:nud.
saying among other things: “ criticism that en-
courages and stimulates good work is GOOD criti-
cism. . . . We want, and we propose to print, only
CONSTRUCTIVE CRITICISM.”

On January 18, ten days later, appeared in the
“Journal” the first number of “Zit's Vaudeville
Racing Chart.” Incidentally, we behold therein this
piece of constructive criticism:

“Mlle. Agoust and Co. give one the cramps. Of
all the Kosher cheese acts ever offered in vauderille,
mﬂ;:"ru of this one should be sent to the Board of

Zittel had been a press agent. His chart is simply
an original method of reviewing vaudeville perform-
ances. It consists in a kind of burlesque of the
regular form sheets or charts of horse-racing which
appesr in the sporting pages. The theaters are the
“tracks,” the performers the horses : and every Satur-
day “Zit” arranges the numbers at each house into
winners of first, second, and third places, and “also
rans.” A sample of this method is shown with the
inventor’s portrait on the preceding page.

This was a bid for vaudeville advertising; and it
succeeded. Within a month the “racing-chart page”
was filled out with “cards” and announcements of
vaudeville headliners.

On November 6, 1908, Arthur Brisbane began to
play his part in constructive criticism. The lead-
ing editorial that day was headed: “A Great Play
—Two Powerful Men Collaborate.” The play was
Qillette’s “Samson”—“At present at the Criterion
Theater,” to quote Mr. Brisbane. “Go to sce it,” he
advised. “It will make you think! . . . It contains
a lesson for husbands, wives, and others.”

On November 7—the next day—the “Journal” car-
ried a full-page advertisement of “Samson.”

And Stiil More !

TllE next Brishane editorial regarding a theater
appeared on December 30, 1908, “The Battle
~In, us Play | iously Advertised,” ran
the headlines. That no one might make a mistake
sbout what play was meant, the editorial began :
“At the Savoy Theater, in New York, Wilton
Lackaye, a8 powerful actor—” My, Brisbane com-
mended “The Battle” as a play that made people
think, “It is an interesting, startling, highly dra-
matic performance, drawing great crowds . ~ . high-
browed, prosperous dilettants are buying boxes,
and lower brows, perhaps a little more thoughtful,
choer from the gallories.”

Nell Brinkiey's Part — Some of the colacidences between
ber work in the * Journel" sad half-page sdvertisemonts

Three days later, on January 2, 1909, a full-page
advertisement of “The Bat appeared in the
“Journal.”

An_editorial headed “A GENTLEMAN FROM
MISSISSIPPI—This is One of the Plays that Hoe
8 PURPOSE—May its success breed Imitators,” led
off the editorial page on January 29. It advised al]
readers interested in American Government and
fond of & good, exciting play, to see “A Gentlemen
from Mississippi”—“Now running st the Bijou The-
ater on Broadway between Thirtieth and Thirty-first
“An osset l.r'bx'.?e." ﬂﬁ"“ A h;
“ amusing play”—* you think”—“A p]
that will last for years”—*“Deserves to sueceed snd
its success is great”—I quote st random.

The next dsy page seven of the “Journal” wzz
filled with an advertisement of “The Gentk-
man from Mississippi.”

The One Exception

HE “Journal” carried, on February 6,1000, s full-
page advertisement of “The Girl from Reetor's”
a comedy with music which almost holds the Amezi-
can record for salaciousness. On February 8 Nell
%ﬁnkley, m.:.'.'f “fntn'::dd “th::t; Scrumpti
illustration story H ious
Frocks in ‘The Girl from Rector's.’” This is notsbls
as the only full-page theatrical sdvertisement -3
pearing in the “J 1” b N ber, 1908,
;dnd Octlober, 1909, which was not recognized by an
itorial.

However, on February 14, the editorial page re-
sumed constructive criticism. “The Dawn of & To-
morrow” was the head, and it was also the neme of
the play, “which is st the Lyceum Thester, on
Forty-fifth Street near B ,” said the editorisl.
“It is a good play for all to see . . . if you
want an immediate, plessant, and touching Dawn of
a To-morrow, go up to the Lyceum Thester and see
Elu:«;r Robeon act, and -.I’:'d.h-n—-:f that is your
way of expressing emotion.’

The full-page advertisement of “The Dawn of
To-morrow” appeared on February 90, 1900, on pago
seven.

“Fighting to Keep a Husband” was the headlinc
on the leading editorial of February 26. It related
to Thompeon Buchanan’s  “A Woman’s Way,” in
which Grace George was starring. “For thres rec-
sons we invite our readers woo like light comedy
and excellent dramatic work by an excellent actres:
to see Grace George in her new play at the Hackett
Theater in Forty-second Street,” said the “Journal.”

The full-page advertisement for “A Woman’s
Way” appesred on page seven of the next issue.

“Don’t Fail to Ses ‘The Fortune Hunter'” an-
nounced Mr. Brisbane in the headline of his leading
editorial on September 22, 1909. This play, “Noc
running at the Gaiety ter, on the corner of
Broadway and Forty-sixth Street,” to quote agairn,
was packing the house. “Gotono"?h
Hunter NOW. In a few weeks you will probebly
find it impossible to get seats unless you take them &
month ahead. If you can't get seats in the orchestrz,
get them iri the gallery. The Gaiety ter is ad-
mirably ventilated and the gallery seats are exactly
as good as the orch ible people. . . .

The full-page advertisement for “The Fortunc-
Hunter” appeared on September 25, page four.

The Direct Evidence

FIN ALLY, reversing the former order, on October
9, 1809, appeared an advertisement for “On the
Eve” with Hedwig Reicher, and two days later cams
the editorial: “A Play for Thoughtful Men and
Women.” Then, for a time, Mr. Brisbane ceased to
write editorials about plays which had bought full-

advertisements. To recapitulate: in the pericd
gt‘:een November, 1908, and October, 1909, eight nev.
plays advertised in this manuer. Seven of these wers
specially commended by Mr. Brisbane in two-col-
umn editorials. Three other plays, which bought
no special advertising, were treated on the editorial
page in that period—“What Every Woman Knows,”
“An Englishman’s Home,” and “Isrsel.” The firzt
of these was written by J. M. Barrie and performed
by Maude Adams; it was important enough therefore
to deserve attention from any editorial page. “An
Englishman’s Home” was a play of special political
interest, dealing as it did with national defense; most
American and English newspapers discussed it edi-
torially. And “Israel” furnished a text for a dis-
course an Jew-baiting—always a favorite theme with
Bri-b-no.l. He udv:‘}:d his mdors.l.upol‘o,gnblz. the
young girls among them, not to see “lsrsel use
it was improper. All three were Frohman produc-
ﬁo’i“lt id fi ly oi tantial. As

is evidence is so far merely circums .
a _matter of faot, there is plenty of dfmt ongcmo.
The new advertising policy of the “Journal” was
publio property in the tbutgicnl distriot, where gos-
sip travels as in a little village. Every manager

{ Continusd on page 8)
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All the full-page theatrical advertisements which appeared in the regular editions of the New York ¢ Journal’’ between October, 1908,
7

and October, 1909, each set beside the reward thereof
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The American Newspaper
(Continued from page 18)

knew that the “Journal” offered a page
vertisement and & Brishane editorial for
a thousand dollars. it was remarked that
Rrishane would urt“lm" l:n:i'l.; thlu“.kr-

nt. any play w not like
m- mm':re’ catholic. Just as well
was it understood that for five hundred
doliars the “Journal” would give a half-
rcp advertisement. and s “special.” with
llustration by Nell Brinkley, together
with liberal “news notices.”

The “Journal” generally signed no con-
tract for these transactions; it was just
& gentleman’s agreement hetween the so-
licitor and the manager. Of conrse, what

the ma: really wanted for their thou-
sand doll was not the sdvertisviment,
but the editorial,

The *“ Snapper '

R. BRIRBANE himmelf furnisied the
true climactie touch-—what writers
of fetion call the “nnp:"—b this 3

Liebler & (‘o_wln‘:n , who produced
and wa of & To-morrow,”
mentioned above, produeed ailso Joseph
Medill Patterson’s newspaper piay. “The
:‘wnh Eah't:.” M:.“ l’.ot'hnn Mnmdp:ll‘n
rama on the cont: newspaper o
cies by advertisers, To mmmﬁmm

tainted the news columus, Afterward he
made public some of the replies. And
Arthur Brisbane wrote:

tried to control the policy of any news-

A does prevent *“acid mouth.”’

Were

[t Not for Acid Mouth”
- Your teeth should
Last 100 Ycars — g,

HEIR flint-like en-
amel has but one sure
destroyer —“acid
mouth.”

A dentifrice neutral-
izing or preventing
acidity can e
95%t’;f the tm
subject to decay.
Pebeco Tooth Paste is
scientifically designed
tosave the teeth by removinﬁ:he cause of decay.
Scientific acid tests prove that the daily use of

PEBECO

TOOTH PASTE

(We send you free the Temt
Papers for this interesting test, on receipt of request.) Besides,
Pebeco Tooth Paste is highly antiseptic and deodorant, se-
curing a germ-free mouth and s sweet, wholesome breath.
Pebeco heals and hardens biceding, *“spongy’” gums and

mp« with which T was There-
re, I have never given such a ible
situation the earmest thought which it
doubtiess merits.” .

Brisbane is an empidyee; whatever
blame there is for this policy must’ rest
on Hearst. And Hearst used others among
his star special people. Owing to his emi-
hence a8 an exponent of the “new jour-
nalism.” however, Brisbane’s has at-
tracted more attention than that of Nell
Brinkley,  for example. The activities
forced on that clever young woman by her
employers have been far more produetive
of revenue, hJ:lp by a study of the
half-page theatrical advertisements in the
;Jm;’u?l.i::-u st‘l: :t.ivmu assumed l;y

r. Bri 3 & great vogue in
New York: and her bizarre drawing, if
not her writing, deserves it. Her follow-|
ing is largest in that very class which
patronises the lighter Broadway attrae-
tions. For example, “The Follies of 1008”
had & chorus of Nell Brinkley girls. Be-
fore the policy of constructive criticism
came into the “Journal” 'she was doing a
theatrical illustratidn and story at least
once & week. The first suspicion that she
was wved in an advertising campaign ap-
peared on April I8, 1908, threo monthe
after Zittel begun lis racing chart, in a
fivecolumn illustration amd story entithed
~Eva Tamguay the Human Firefly.” Now
Eva Tanguay had taken more advertising
space on “Zit's” p:rv than any two otber
performern: and she was always placed
first in the rucing chart. During the nest
year and a half she had “write-up” after
“write-up” in the “feature” pages of the
“Journal.” sometimes Ly Nell Brinkley,
sometimes by other starm. In fuct. no
United States Senator, no member of the
Cabinet, drew %0 much spuce in the “Jour-
nal” during that period as Eva Tanguay.
She made a graceful acknow at in
the 100D Christmas Vaudeville Number of
the “Journal”—she Lought a half-page ad-

I8 ASATERILG TR savIUIMSNSST Fisses weETI sesasasly

ver which read:
“1 take this opportunity to tell the pub-
lie I owe what success | -have achieved and

the !lnltion 1 hold in the theatrical fleld
to C. F. Zittel. A Merry Christmas to
you, Mr. Zit!”

Nell Brinkley's Job

Y the beginning of 1808 Mina Wrink-
ley's employers uppsrently held her
as clowe to the half-puge advertinments
as they bheld Brishune to the full-page.
Let us follow the coincidence u little way.
In the insue of Junwary 7, 1100, Aunette
Kellerman had u half-page advertisement,
the lirst of many. In the iswie of Jum-
ary 16 Nell Brinkley had a tive-column
illustration und story, hemded: “Annctte
Kellerman is u Nweot umd Very Pretty
Girl.™ Then, on February 2, came u story
with illustration by Nell lrinkley about
Vesta Victorin, who hud tuken wo half-
page, but lind advertived lberally inwinml
dose.  On February 15 appeursd w Nell
Brivkiey drawing of Eleunor Holwon as
“Glad” in “The Dawn of u To-morrow.”
Thut play hud alremdy recvived u ome puye
mdvertinenient und o Brishane oditorial.
UOn February 13, Edum Aug in a Ilf- page
advertisment,  On  February 23, three
columus of Nell Brinkley on Fdus Aug.
February 27, u half-puge advertisement
for Stellu Muybew. Aurch 3, three

LEHN & FINK, 104 Wiflilam St., New York

h and polishes the teeth without injuring the surface
of the enamel.
Enough Pebeco for a ten days’ trial—and acid
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wmns of Nell Brinkley—"Ntelln Mayhew
adully Bunch of Fun.® Mareh 13, & half.
page advertisement for Montgomery amdl
Moore.  March 19, “ Mont nery and Moore
ro clever they make ench other langh,” a
two-column drawing and atory—thia time
by “Tad.”  March 20, a half-page adver-
tinement for  McKenzie and  Shannon.
March 26, “MeKenzie and Shannon are
T in At the Waldorf" ™ —-five columnn—
hy Nell Brinkley.  April 3. a half-page
advertisement for “The Exposition Four.”
June 1 Nell Brinkley with illustration
and story, on “The Exponition Fonr.”  April
10, and again April 24, half-page adver-
tine U for Panline, the Hypnotist, April
20, *Panline in Making a it with the
Betty Girl” says Nell Brinkley“—illuntra-
tion amd wtory,  April 17 and May 4, half-
page wdvertisements for 1. E. Dodson in
“The How ext Door.™  April 24, “The
Art of Making Up Defined by ). E. Dod-
won. Itx Master.,” an anonymous article—
two columns with photographs.  May 3,
b K. Dodson in “The House Next Door*
in & Wonder,” by Nell Brinkley.  May
22, n half-puge advertisenent for “Lind.”
a fomale impernonator.  May 2K, a win-
colimn illustration, with story, by Nell
Brinkley on “Lind.” DPerhapn these are
instances enough,

How Zittel ** Made'* Morris

I summarize: in MMM Mise Brinkley

uned pen and pencil on theatrieal or
vanudeville attractions shout forty times,
Not more than nix or seven of these ntorien
and illustrati went una panied by
a half-page advertisement. On the nide
of the advertiser, not one hailf-page ad-
vertiement went unrewarded by a “spe-
cial.” Now and then the “Journal” varied
Nell Brinkley by ierle Johnson, Heatrice
Fuirfax, or “Tad”—ali-star “special” pro-
ple. After Brisbane uto‘- ped writing edi-
torials to accompany full-page advertie-
menta, Nell Brinkley was assigned to that
part of the work. This remarkable cor:.-
spondence between advertining revenie and
artistic inspiration continued until the
autumn of 1910, when the “Journal” tem-
porarily dropped the whole policy. low-
wver, two of the coincidences call for npe-

arvia

Preserves Roads
Prevents D

o oot Mt 4 %
A 1984 in the Metropoiiten Fark Syssem, Boston, buiit with Torvis X.

Send for New Booklet

We have recently issued s mew and
beautifully illustrated booklet, detailing
the experience of many town suthorities
and rosd engineers with Tarvia.

It shows how in one case after another
Tarvia was firt tried on experimental
strips, frequently in competition with other
materials, Then after the experience

! them a8 taxpayers,—because dust means

We want property ownens to realize
that the road suthorities of their town can
give them comparatively dustless mac-
sdem rosds st fittle or no extra cot.

of a year or s0, all other dust layers and |

road binders were discarded and Tarvia

was used more and more extensively
Some engincers have adopted the broad

policy of using Tarvia in all »rw mec-

adam construction. Many rosd suthor-

ities go still further and

old Y 4

cial mention. On July 3, 1909, apy A
a half-page advertisement for “The Mam-
moth Steel Palace Steamer City of Worers:
ter.” In the issue of July 10 Nell Brink-
ley had a fivecolumn illustration and
story, headed: “On the City of Woreester
Down the Sound—a Worth While Trip.”
In the autumn of 1900 Willism Morris
started the Plaza Music Hall at Fifty
ninth Street and Madison Avenue, a long
way from the regular theatrical district.
He took a half-page advertisement on No-
vember 1. 1M, Alwo, he kept u large
standing notice at the head of the dra-
matic advertising columna. lle was recog-
nized on N ber 20 in a fi U
illustration by Nell Brinkley entitled
“The Plaza Music Iall, the Khowhouse
Delightful.” Ry this time the “Journal,”
lent any reader make a mistuke, was put-
ting the name of the theater at which the
attraction appeared in the heudlines over
Minn Brinkley's articles.  And the nume
of the “Plaza”™ came out in these lines
apain and agnin that winter. Finally, the
“feature page” capped the dramatic sea-
won of HHM-10 by u “write-up” of Zittel
und his racing chart. It told of the Head-
liners from Eva Tanguay down (all ad-
vertivers, by the way) whom Zittel had
made.  And it touched on the Plaza Munic
Hatll. \When that theater opened, said the
eulogy, the crowds would not come. But
“Zit” saw that it was a good theatrical
project, and began to praise it. Now the
audiences overfiowed the theater. As a
matter of cold fact, Mr. Morris gave up
the Plaza Music Hall as a bad venture at
the close of that season.

A Frost for the Circus
TIIIR incident may illustrate the sys-
tew:

A great circus canwe to Madison Nyuare
Garden. A circus, advertining or no ad-
vertising, is always good, legitimate news
mmntter in New York as in Pumpkin Cen-
ter; people like to read about it.  The
press agent of this one took his sheaf of
complimentary tickets and  visited the
newnpaper oflices to wee what they were
poing to do. At the “Journmal” they in-
formed him that the dramatic department
in the business office would attend to the
matter,

The representutive of the dranmtic de-
partment proceeded Lo busipess at onee.

“For a page sdvertisement at a thou-
sand dollurs you'll get a Brisbane editorial
and liberal feature stull.  For five ban-
dred, Nell Brinkley and news montion.”
“And if 1 tuko no special advertiving1”
othing!™

The press ngent 1efumd emphatieally to
order more than the regulur condensed
notice. The cireus remined in New York
a month, drawing column on column from
the otber newspapers. ‘The “Journal” guve

(Cantinued on page 31)

of automobile traffic and prevent dust.
We want property owners to know
that 2 dusty road is not merely a nuisance
burden upon

that the saving in maintenance will

enally pay for the Tarvia application.
We therefore urge everyone interested

to send for our booklet to nesrest office.
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FIRST MORTGAGE

How to Test Them:

For more than 20 years the NOUSE OF
STAMIS has becn gathering the invest-
mentexpericnce which isnow offered
10 you without cost or obligation.

1 you have 8100 or more now lying
idle or drawing only the usual 2% to
3% interest, youare entitled toa more
substantial earning on your money.

And there are a number of oppor-

l tunities to enjoy the maximum 6%
interestrate with ucum‘:nd protec-
tion equal to or better t -n that any
modern savings bank could poesibly
otfer. This data is now

Placed at Your Disposal
Abeolutely Without Coet

During 99 years of business in the sale of
AArst mortgage boads oa improved, |

The American Newspaper
: {Continwed from poge )

it just one atory. This was a small item no-
ting that the ¢
a trapeze perfo r o broken his wrist,
Al thin represents the thied and Yowest
dogree of newspaper business othies.  To
the publisher of this degree, the news wd
weditorinl pages are his to wee for petting
business whenever they may help: the only
brake wpon hin activities in this direetion i
in the fear that he will lose public conti
denee und 5o rednee that cirenlation which
he in welling 10 wilvertisers,  Oue Iv;.rm
higher are those publishers who be
drawing the line hefween the mlvertising
and editorial departments,  “Our adver-
tining columnn,” they sy, “ure u alletin
loard whercon any one. for n =tated price,
may post any notice he winkien.  We puy
1o attention to the hulletin-hourd when we
ure making our own purt of the newspa
per. Hold us to the strietest acvonntabil
ity for what we publish asx news and oi-
torial: but we can not wnswer for the
advertisements.” Ko the poison of patent
medicine, the obacenity o' quack doctors,
the Ium of loan sharks. the wwindling

& margin of in no
ennltn&u Imp;tmt.

Hetor. Addrem Dept

Straus & Co.
MOR GAGE AND BDND BANKERS

STRAUS BUTLDING ~ CHICAGO

of mining wdvertiners, ure all
fair publication matter for a newspaper
which swsimes lofty attitudes on it edi-
torial page. During the early period of
the advertising craze, newspapers wlited
their advertising by this rule alone. Nome
of the bhest went so far as to publish
freely the “personals” whowe intention was
»o plain and so obmcence that it can not
be mentioned here.

The Qaestion of a Child
BLIC' sense of decency foreed many
from this abeurd attitude. “The ques-

hou of a child,” says onc new r phi-
h “has killed many mr :':nng ]

Safety and 5%

$1,000 Coupon Serial Gold Bonds
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lad advertinement.” For the announee-
menta of patent medicines and of quack
physicians included words which no editor
would dare use in his own department.
When people hegan stop mg their newa-
papers heenuse they would not have such
matter on their conter-tables, some pub-
lishern saw the light. The more reputable
advertisers helped. They refused to ap-
pear on the same pupe “with these inde-
ics; there are i of refusal to
|lpnr at all in a newspaper so conducted.
The better and more honoruble publica-
tions lmt the kmfe te thia class of matter.
The “personals,” rather a small revenue-
getter at best, went first. [ believe that
no newspaper of any pretennion to stand-
ing admita them now, although the San
Francisco “Chronicle” and the Cincinnati
“Fnquirer” have given in only of late.
More grudgmgl{), publishers cut out the
steady and paying quack advertisements;
more than half of the metropolitan news-
papers have finished with these. Still,
us lute an last autumn, Jol-n R Mcl.oan
blinhed in his e

column of these a«l\eru-ementu \\Inieh

el opened, and that

THE telephone gives the

widest range to personal
communication.  Civilization
has been extended by means
of communication.

The measure of the progress
of mankind is the difference
between the signal fire of the
Indian and the telephone
service of to-day.

Each telephone user has a
personal interest in the growth
of the whole telephone system.

Civilization—from
Signal Fire to Telephone

He is directly benefited by
every extension of his own
possibilities.

He is indirectly benefited by
the extension of the same pos-
sibilities to others, just as he
is benefited by the extension
of the use of his own language.

Any increase in the number
of telephones increases the
usefulness of each telephone
connected with this system.

The Bell System is designed
to provide Universal service.

AMERICAN TELEPHONE AND TELEGRAPH COMPANY
AND ASSOCIATED COMPANIES

\erg«l on violution of the law ag:
ing obwcene matter.
lied for his immunity upon the fact thut
he ownw also the Washington *
unofficial Government orgun.
grudgingly publishers pnm«l their patent
medicine advertising.
ject this matter \\holli)
l'om-d I-, the public to a new policy.
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revolver in the world will have
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modified the rules
umermng tlw “bulletin-bourd.” “lot the
public post anything” they said, "»o long
us the mmtter does not injure publie
moraln.” So they hegun to refuse quack-
eriow, Obweenition, und awsignations, but
they continued to admit loan sharks, whom
they knew to be nv\unllprn. crooked mi-
ning wtockn, “ricing tips,” and cluirvoy-
ants.  Thene, you we, do not injure public
morals, The wlitorinl puge, the news col-
umn, might be attacking the faker, while
the adjoining mdvertising section ]nmmot«l
hiw little gume. In New York, the “Jour-
nal” wan devouncing the race-trucks, while
taking money from touts and Lookmakers,
to udvertine tips on the ruces.

The Magazine Standard

F course, this rule of the commercial

publisher is disingenuouw. e can not
fuirly ussume to conduct a censor of ubusen
while ueeepting revenne from thewe very
wbumew, Bt in true that the distinction be-
tween fair und falw advertining is some-
times very fine.  But certanin advertisers,
cortain whole clusses of advertising, ure
known to be fruudutent; und unless it re-
jeet them, the pewspaper can not be cons
nintent. As u matter of fact, only u few
ure. The New York “Evening Vost” has
alwauys been highly virtnous in l.lun regard,
un in all others, Nome of the excellont
wmall c.ty. journul- like the Npringtield

-~ 7. M. lm.wl" . Slet .
B 50vEaes TS LVEEEEINESN RO SEES SnLN0

draw the line honestly. Of
lute, the Ksnsaw City "Ntar,” the Phila-
delphis “North American,” and the New
York “Times” approach what udvertiving
men cull the “mugnzive standard.”

been paid for the

past two years (quarterly)

upon our Cumulative Preferred
shares, which are a first lien

upon all of our properties in
North Dakota, South Dakota, Montana,

a| One Policy One System Universal Servicc
Pehaps Llclm:l. 12:
“Pont,” the
Still more
, however, re-
DIVIDENDS have

Idaho and ()negon—in twelve young
cities. ‘I'hese shares uiso are protected
by a Sinking Fund deposu, with one of
the R ‘rust € ies in Phila-
delphia, of land contracts (bills receiv-
able), in excess of the amount of Pre-
ferred shares outstanding. Monthly
cash payments received upon these
contracts are held in rrust for the pay-
ment of dividends and ultimate liquida-
tion — at the option of the investor —
of our Preferred shares. \We believe
that this Trust Agreement makes our
Preferred shares an absolutely safe 8%
investment. Shares are $100 each.
Address

NORTHWEST TOWNSITE COMPANY
308 Chestant Street Philadelphia, Pa.

(Concluded un page 34)
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The history. of that magazine standard
should be = to the commercial pub-
lisher. Our first periodicals took adver-
tisementa of low class; even in the early
nineties, certain get-rich-quick real-estate
agents hooked their dupes through the
magazines. Who saw the better way is a
matter of dinpute, hut the late Albert E.
Brady of “McClure’s,” a genius in the
business of publicution, or Thomas Balmer
of the “Ladies’ llome Journal,” first put
the new standard into effect. They re-
fused all crooked. olmcene. harmful adver-
tising. They investigated all diti
which came near the line. They made
their !nn of their magazines so clean, so
denirable for resy bl pany, that the
great, valuable national contracts poured
into them. The beat of the other maga-
zines followed this policy. To-day, not all
the periodicals are free from fraud and
obacenities, hut the most succesaful are.
And with that clean-up began the great
expansion in magazine advertising.

National Advertisers

““HIERE you pull up a weed. a rose
will grow.” says a national adver-
tising expert. *“For every doubtful contract
you throw out, you’ll get in the long runa
bigger clean contract.” Perhaps he exagger-
ates; but there is reason to believe that the
busi , in maintaining his false
“bulletin-board” policy is as short-sighted
as when he stultifies and gags his writers
because he will not face down advertisers.
] Among the national nlmnuhctureu of com-
m 1 s modities for the people only two per cent
fcahns a. ncwHease of hfe. for p.cop le Wh? are tu'ed use the newspapers as a means of sales-
of the city. Here there is fishing, hunting and all | manship. What of the other ninety-eight
the pleasures which make for recreation. Spend : Per cent? 1f they advertise at all, they
l'l in C 1 d Y il generally use the magazines, where they
a_montu in Co or; fo. ou will come back to the | travel in respectable company. Were the
City well e newspapers clean media. these advertisers
y quipped tor the works of another year. wonk‘l’ use them. Whether they would ad-
vertise enough to replace the receipts from

Electric Block Signals : h ¢
ks, . thieves. ! swindlers.
Excellent Dining Cars ?,:;: c!lnp::x,;").m;:erha.::: ?Ilea:;p:r\i‘:nent ri'l

worth tryving. And that ninety-eight per
cent will not enter the newspapers in bulk

Un ion Pacific ToneraCand e "% ¥ith po-

Capital is timid: and the business of-

Standard Road of the West fice represents capital. Journalism should
. . be brave. Let it be intellectual if you
New and Direct Route to Yellowstone National Park will, but first of all the tribune of ‘the
For Colorado and other § trip booklets, address people must have courage. This advertis-

J. B. DE FRIEST, Gen. Eastern Agent, 286 Broadway. New York City. [ 11§ quandary is another expression of
W.G. NEIMEYER 'Gen. Agent, 87 \V. Jackson Boulevard, Chicago, Iil, | the anomaly in modern American journal-
J. G. LOWE, Gen. Agent, 329 North Ninth St.. St. Louis, Mo. | ism—the imperfect mixture of two antag-

GERRIT FORT, Pass. Traffic Mgr. onistic el ts, and the frequent preva-

. 3 M lence of the less admirable. Upstairs, jour-
856 Farnam Street, Union Pacific R. R, Omaka, Neb. nalists, willing to risk life itself that they

ASK ABOUT OUR ALL-EXPENSE TOURS OF.YELLOWSTONE NATIONAL PARK ' |may “‘get the story.” to hazard friendshi
and p | esteem that they may attack
- special privilege and vested injustice—for
. . oo such is the spirit and custom of the craft.
C d P f Downstairs—usually—a publisher fright-
ana lan acl lc ened at the loss of a hundred dollars in

advertising.

Offers YOU Fam Cowed by Phantoms

a T Wl::lt phantoms, what sheets on
. sticke, does he cower! When the pub-
m Sunny Albem’ Near lic first demanded suppression of “massage
. s - . parlors” and ignation adverti
Existing Railway Lines|tic bwi gers responded that
newspupers conld not exist without them.
Th-hnghmhr;ﬂm selection of low. | But the public and the editorial statfs
i “I".“"”""‘l. “'Thw‘:"“ dsm:::h" ang | Prevailed.” The personals went: and no
shrewd investors have snapped up all the for- | Newspaper failed. The business office conld
o lrg‘g;lgsnﬂered by the Canadian Pacific Rail- [ not spare patent medicine advertisements.
be;’;‘chan‘ce.neﬁe‘:’:ey;:?l‘l f:‘::‘\",n‘;‘l'c‘:;’:”’l:‘;" No: but after the expost of 1906, public
{T,,,\,, 400,000 acres in “l:i’ di:l"i" were ht | feeling and new laws forced these nales-
e wonome ncekers during 1910. Now | men of poisons out of newspapers by thou-
the ‘!’.ﬂr;;.f‘:"&‘e’ ﬁ"‘.’;“':‘m.ﬁ;:’d_;‘h’"?e‘e't‘o:‘ =ands of colummnx.  And no one failed. On
tinent - where fnn;‘\s are lohul oaidlior with one '-'“'I "‘"I'"‘“'.\\ general experience squared
season s crops—where climate, soil. transporta- [ with the opinion of the national adver-
5 :';2;"')""';.':’;':0"";“"“_::;‘,’I‘:;:‘sdcf,“’.""“‘a“ ‘{.’e‘i tining expert.  Wihere one wewd came up.
right here by the railroad, among neighbors, | tWO roses grew. Finally, and most perti-
&ﬁ%ﬁimri”:ﬁiaufﬁ?ﬁ!? -ndogl sound t‘ocill nent of all to the public, 1 have seldom
3t $12 t0 $25 an Acre ¢ Offer you a farm known a case where newspaper resistance
1o’ advertising control—if the advertiver

ON'T let the low

price suggest
“near silk”or spun silk
—Phoenix Silk Hose
is made of the same shimmery, gen-
uine silk you'd expect in the costliest
hose. And we warrant it to wear,
There’s a point worth remembering,

Guaranteed -No Holes, Three Months
g:ery ‘:our-p;.irlbox c:mn!i.ns that guaranty. If any of the four

s show a ithi
you will be gise;:‘:wluefen::onx women" 75c
Niae colors

of four pairs $2, Twelve colors. We'll Boxof
6 your order direct if your dealer can't, 3_.' ,:.3',2,,,

Phoenix Knitting Works s~22., Milwaukee

M of the Phoeni ‘h’ . was not backed by larger intereats—did
akers x Muffler and Phoenix Registered Hose m” ays Of B“ymg not eventually profit the newspuper. Agnin
Your Farm—at your Opﬁon und again, publishers, irritated by uncon-

weionable demands on the part ‘of some

e FOR INVESTMENT ~ One-sixth cash, bal- | Rdvertiser, have answered with a flat re-

ance in five equal anaual installments. fusal.  Always, the advertiser withdrew:
DEVELOPMENT BY SETTLER — Ome- | and almont ilwn_\'s. after his blood cooled

Metz “Twenty-two” Water Cooled || =£5==" e i T e e

with Canadian  Pacific <temth | NeWspaper in  his  business"—with re-
y equi ;uh balance by crop p-y..:l.-, m— newed fuith in that particular journul
a msﬁoo NO PAY. an o an advertising  medium,. When  the

Think of it! Such an offer of the choicest of | HEPUTtMENt storex of Denver boycotted

High Teasion Magnats lenition ;l?he ll.,:sl Best West.” “The gate in unlocked | the uewspapera, they simply empticd their
Four cylinder motor twenty- A’lbr:ﬂ_“;)?:ﬁ:"l‘ﬂ:’!‘_t'm‘:‘l\rll;lv:ollrlngr;n ht;(vgny own ex and filled the shops of little
{P. valves and all fortunes for American farmers who realige that | ") n
maving “:n:m‘ued ::‘esl'crl; ur.l‘mla,il_ the future source of wheat | These r""“"'"""‘ walked up to the phan-
10,000 Miles on Set of Tires puly for the United States. tom. wil it vuniwbsd. Ty dared”rink
& ‘evenle, LT} helr contage paid in co
Ask for Book “C” with il Write for Free Book NOW | cir  Neverthelens, the Mml\'-ertiu-r dm‘:
.. § - o not always, does not wsunlly, stand alone
Cimbiag guarastee |,;,,EL?'\,:‘|’:;' Q{Ix::‘l‘:;nr:;]ulf:ﬂu\‘\‘lru‘: r:,vu'.:k And when be represents not only himsel;
GOOD DEALERS WANTED IN ﬁ[)r “Alberta Hand Book” and all the facts | but all the vested power there in in onr
UNOCCUPIED TERRITORY about this land of home and fortune.  Addeess wodernt warld, b v not g phantom. e
May Deliveries. J. 5. Dennis, Manager, Alborta Land Dept., in u creature of flesh and v,

bruve frout. That combination and its

METZ COMPANY’ WALTHAM’ MASS. 200 9th Ave., West,  Calgary. Alborts, Con. :f:-::; we wball ocomsider in thy next

&% IN ANSWEBING TMESE ADVEMTISREENTYS PLEASE MANTIVON CUOLLIZR'S

Capacity 10,000 Cass per year " CANADIAN PACIFIC RAILWAY [#nd mail: he will not vamish in-;:l‘eu
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A Study of Journalism in Its Relation to the Public

The line where advertising influence becomes sundenmiably

; or choke editorial policies.
ness’’ over the mewspaper.
Trust, the Coca-Cola

his

tion\ by\expos

wained tind. Though sa)s
srrived, advertising lagged.
A solicitor entered. .
“Nothing doing with the Solg GoahCo
od” he said. “You remember QM d
why they advertised with the ‘New
st their rate, and not with us at o

“News' hereafter. 1 asked for a reason; of X
koew, but ] wanted them to put themselvés on ¥g
4nd they were fools enough to do it.”

“What did they say?”

~We give our business to our kind of people.’’

And “our kind of people”—the newspaper which
have called the “News”—was weaving & curious web
¢ history. A fine, established property, it had been
«fered for sale two years before; the price was prob-
.y about $1,500,000. A financial reporter, able but
wrniless, had bought it and become its visible head.
trformers and rivals su where the money
came from, even found the bank upon which the re-
sorier drew; they could never trace the real pur-
caaser. From that time forth the “News” went on,
#a excellent journal technically, free and wise an na-
twaal issues, sharp in reporting unimportant local
we, but blind to cortain political and corporate
stwees in its own city and State. So was it “our
aaad of people”; and %0 it prospered in the départ-
weut of advertising.

was an example of that stage in advertising

swatrol when the process grows dangerous to a free
s and g free commonwealth. It would seem on
e wmrface that the ordinary suppression of news,
® sben s department store keeps its own accidents
sad arandsls from the public, matters very little in
= sggregste. That is not true, as cvery honest
:"‘P‘Pr man knows; such things work with mar-
w'@: eertitude to take the spirit and independence
._:' 8 newspaper staff—but let that pass. When,
- vr.the advertiser presumes to dabble in editorial
e the harm is patent and beyond argument.
o #w is there room for argument when he slants
oamers newspaper policies on behalf of what we

- "big business.”

* 11 8 degree varying with the locality, “big
';.-I is & complicated web of mutual interests,
- 14l concessions. The coal company, like this
,_."’-t favors “our kind of people,” has barrowed

o bank, and hypothecated its stock with a trust
®aay. Its dircetors have intimate relations with
v of public utility corporations and trusts.

divided into hostile factions, p B

HE busi-

ness man-

‘ ager of a
lively little met-

ropolitan news-
paper sat one
morning receiv-
‘g reports from
ff. The pub-

lication was new;
y \'{élaked up
Nlimite

By WILL IRWIN

XL.—="Our Kind of People™

dangerous to the public interest— when advertisers slant

The process, still more dangerous, where the advertiser is the club of *‘big busi-

Examples from the history of the Standard Oil Company, the Sugar
Company, and other * interests,” point the moral of this article

—but they stand guard between the newspaper and
the portati ies. Though better tfansit
would halve the time between suburb and shopping
district, thereby bringing more customers to the
stores, the alliance between street railwavs and banks,
banks and department stores, holds advertisers to
a policy against their own ultimate interests,
Denver saw the system come clean to the surface.
do was d in the desp war b
the Mine Owners’ Association and the Western Fed-
eration of Miners—vested injustice against mob vio-
lence. The -factions cleft the State; business sided
with the mine owners, labor with the Federation.
T. M. Patterson’s “News” and “Times,” alone among
Denver newspupers, supported the miners. If Pat-
terson was pleading partly for his private interests,
80 were the others; if he had only half the right on
hie side, 8o had the others. When the fight reached
its climax, the advertisers in formal meeting with-
drew their support from these important newspapers.
The department stores left in a body. But for an
accident, Patterson must have thrown his whole
fortune into the doubtful balance, or failed. He
found that $40,000 worth of stock in one department
store was on the market. He purchased this share
for spot cash; as a ber of the he
forced the advertising back into the “News”; and
the other department stores, by the law of competi-
tion, had to abandon “principle” and follow.
Standard Oil tested this peculiarity of jéurnalism
in the nineties, and found it good for the purposes
ofStandard Oil. y was in the d t
MNine war. It had bought a string of newspapers
il City to Cleveland, but it could get mo
art. All Ohio journalism was snapping at
: the clever old Standard Oil
oledo to see what could be done.
jca- Axle Grease!” he said one day.
Axle Grease.wiis.a new by-product of Stand-
i1\ One‘small favtory was manufacturing it as
nt. ~.

high finance to the small advertiser, comes an mflu-
ence which affects the greater policies of pap
This is not yet a system, although certain pirates
have tricd to make it one. Nevertheless, it is a
potent influence.

As an example of the first stage of this process—
the advertiser looking out for his own—take a late
social in Chi T papers of
that city. detractors to the contrary notwithstanding, )!
are fairly free from advertising control over the
news. Some of them even give the name of the
store in reporting a shoplifting case—a little thing,
but significant. Nevertheless, there are ugly spots in
Chicago, fair game for newspaper investigation, which
ace never seen the light because an advertiser has

ted them. In 1909, after the investigation of

hite Slave Traffic” in New York, the Chicago

got up some excitement by exposing a
b ¥n_their slum district. One-half of the
et told. A feeder of the dive and

: devartment store, which pays
e_lowest cost of living, and

ees to supplement their
respect Chicago is
. And, al-
e white slave

“Unfinishe
then under

story, however, tre
who was weighing R¥
dollars a week againy
Out it went, although, Afte
zine published it, “The\
Story” became O. Ilenry’s -;
lar tale. I give the “Worl
tion, however. When, last year,
bel Brothers entered New York\s
a new department store and triad 3
change the name of Greeley Squard toy
Gimbel Square, the “World” risked
its advertising to resist them. N
Now let us carry the matter one
stage further back. If “big business”
be well enough organized, the adver-
tiser may ask extension of the favor,
claim tho privilege for other com-
panies and corporations in which he
holds shares, or with which he is allied
by interest and sympathy. Philadel-
phia has poor transportation facilities.
Not only do the Philadelphin depart-
ment stores nress hard on newspaper
policies which touch their immediate
i when they tried to sup-

.“ ¥ iness.” though often torn by internal
wadivided front to the outsider, So. from

i
press news of the late general strike
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With every Ohio newspaper worth considering,
O’'Day placed an advertisement for Mica Axle Grease.
He drew the contracts to run eighteen months, cash
payment monthly. Nearly all accepted. Some, seed
ing the purport of this advertisement, asked four or
five times the regular rate. O'Day held them to
their cards. He said not one word about policy. He
merely sent out the contracts and the monthly
checks, and waited.

By two months the tone of the Ohio press
had ch d. By six ths, some of the stiffer-
necked, relying on the certainty of Standard Oil
payment, had begun to discount the monthly check
at the bank in advance of its arrival, whereupon
they, too, “shut up.” By a year the “knocking” of
Standard Oil ceased in Ohio.

“It Pays to Advertise”

THIS campaign had one unexpected result. Before
the eighteen months expired, Mica Axle Grease
had put up six new factorj,v bujildings to meet the de-

mand. From an by-p it b
8 most valuable profit-maker This story, therefore,
illustrates in two ways the value of advertising.
Respect forthe advertiser and his backer held part of
the Southern press in line for the old régime during
the prohibition wave The Anti-Saloon League, the
power behind the movement, nominated no candi-
date of its own. Instead, it threw its power always
to that candidate of the old parties least committed
to the liquor interests, and most friendly to pro-
hibition. So, when once it got over the ridge, it
rolled down hill like a snowball, gathering in poli-
ticians. Men who drank their pint of straight
whisky a day took the stump successively for local
option, for county option, for State-wide prohibition.
Had they looked more to subscribers than to adver.
tisers. nearly all the newspapers would have made the
same bid for popularity But brewers and manufac-
turers of “bottle goods” advertise heavily, and espe-
cially in prohibition districts, where the consumer
must order by mail. The brewers and distillers
issued a few warnings by ceasing to advertise in
newspapers which “went dry.” The lesson stuck.
Certain struggling journals, just above the margin of
profits, looked affectionately on their three or four
columns of liquor advertisement. Without one word
of warning from politicians or liquor firms, they
opposed prohibition, or, in districts where the senti-
ment was too strong, held their peace. The brewers
bribed newspapers, it is true: in Missouri they sub-
sidized—and may still be subsidizing—many country
editors. The country newspaper is either the angel
or the devil of journalism. But this feat for revenue
was, after all, their best card.

The “Tacit Offer of Friendship”

THE American Tobacco Company has availed it-
R self of this weakness in the press; and, more
recently, the Sugar Trust. The late sugar exposé, in
which Secretary of War Stimson won his spurs, came
in two episodes—a little tempest, p rely lulled,
and then the storm  During the lull the Trust in-
serted in the newspaper trade journals advertise-
ments and “reading notices,” proclaiming a $100,000
advertising campaign in the newspapers, and com-
municated with publishers to the same effect They
never asked any favors—doubtless, like O'Day, they
were too wise to take that risk. They must have
known that the sight of such a large, profitable
advertisement in his pages would influence a wenk
brother here and there, make him tone down his cdi-
torial attucks or withhold Iis hand altogether A
national advertising cxpert who has done such work
sums it up as follows: “Advertising is practical psy-
chology I know that the advertisement is a kind of
tacit offer of friendship. It won’t silence all the
press, nor cven most of it. but I caleulate that it
will take at least twenty-five per cent of the force
out of a general newspaper attack.”

We have just witnessed, however, a case where the
work must have been done not with a rapier but
with a bludgcon  The Coca-Cola Company of At-
lanta, maker of a popular soda-fountain beverage,
has been through another phase of its litigation
with the Government's pure-foad experts. Dr, ITar-
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vey W, Wiley charggd that the addition of free
caffein to the mixture\as in violation of law. The

- some lives, and millions of dollars. In this case e

arrived. The newspapers reviled them, hampers
their work, dered their i ineffective.
The plague li d. San F; is only jug
finished with fighting it. Had the newspapers tol4
the truth in 1901, they would have saved the city

one directly threatened withdrawal of advertising;
the fact that the fi ial p . including the grest
départlment stores, were strongly on one side wa

case was tried in Ch ga, and the company
won. Now Coca-Cola is one of the greatest of na-
tional advertisers, and it uses the newspapers liber-
ally in the “dry” South, where its wares are widely
consumed as a nog-nlcohoh)c substitute for liquor.

Many Southern pap ded that the Asso-
ciated Press carry/hews of the trial, the Associated
Press, being servint)to the whole body of its news-

gh for publishers and ing editors trained
in the modern commercial school.

Writing in Fetters

NOW this process, going on in every corner of the
country,has subtly but importantly changed the
whole character of the editorial executive, For,

IlJ L2 b.' hi. 8! a1 i’
the ing editor or editor-in-chief known to the

papers, very properly acquiesced. So the deeci

was freely reported—even as far north as New
York, where a Hearst paper carried the story
Not only that; hard upon the decision spme South-
ern newspaper or other printed a leadiag editorial
deploring “the attack on a great Southe industry ”
This editorial was clipped in full al rough the
Southern press, even in districts far tob/remote from
Atlanta to be affected in the least by the success or

owner or the syndicate of owners. He who hes
slashed recklessly, regardless of business office re-
ceipts, has characteristically been identified with
failing or languishing newspapers. Though he have
ability, integrity, news sense, and energy, he is not
transferred up from Osbkosh to Peoria and from
Peoria to Chicago. When the executive vacancy
occurs in Chicago, the owners, of ‘course, study th

ds of candidates. Brown is able—yes. But see

failure of the Coca-Cola Ci ny. A clipping of
the editorial used to arrive in the newspaper offices
in the same mail with the advance advertising copy
of Coca-Cola. A word to the wise which was usu-
ally sufficient.

Tn the panic of 1907 and the curiously brief
hard times which followed, the p of the United
States generally published its idea 4f the exact truth
about the situation in Wall St ar, far away, and
kept still about the home situatié), or lied. Cem;in

ing edi p a def or
this course end justifies the means.” They
say that the de ion was brief and harmless, as
compared to the hard times of 1873 and 1893, just
b the papers led prosperity and hid
the real conditions. This might stand as a defense,
except for one fact. Newspapers which lied most
brazenly were assuming to be tribunes of the “com-
mon people”, and on the common people this policy
often weighed most cruelly. Pittsburg was hard hit.
Two banks had failed, mills were closing every day.
The Pittsburg newspapers suddenly began printing
“news” of a great industrial revival. So, thought the
financial powers, ple would spend their money
instead of hoarding it, and business would g0
on. Well, it di¢ %o on, and Pittsburg recovered
But four thousa ischarged mill-hands from out-
side cities read theve false reports and crowded into
Pittsburg, to find further. poverty and misery.

Or again: the Chicago banks weathered the crisis
well; yet manv af th fused cash to devositors,
issuing instead ca hecks to pay running ex-
penses. Why? They were getting froi Y, New York
call loan rates on their money. This oppres-
sion—taking advantage of distress fill their
pockets. The financial reporters all kwéw about this
process. It was news—good news. Perhaps they
turned the story into their offices; more likely they
saved_themselves the trouble At any rate, none
printed it.

In 1901, when bubonic plague first appeared in

how much money his rival made last year, how little
his own newspaper! There is Green. His Peoria
newspaper has made money. And Green gets the
job, not because he is a great editor, but because
he has known how to placate advertisers and “big
business.” Green may have all kinds of messages
for the people. He will attack, defend, or expose as
freely as any one else when the pocket of his news-
paper is untouched ; but on such local issues as affect
the backers of his advertisers, he will make compro-
mises. He goes to the top, and Brown stands still

Still, that most managing’ editors are cravens be-
fore big business interests is not quite true. Un-
like the publishers, they, characteristically struggle
against the system, try to evade and to elude it. They
reach through the bars which imprison them, strik-
ing a blow here, whacking a head there; often they
yield sullenly, and by their sullenness make in-
effective a policy which owners or advertisers have
imposed upon them. I know one great newspaper in
the Middle West whose directors forced the editorisl
staff to support a highly corrupt politician. The
underlings who did the work wrote half-heartedly;
and by tiny insinuations in the news columns they
hurt the cause as much as they helped.

Local Inconsistencies

BOND-SLAVES to convenience, and to a system
which was none of their making, directing edi-
tors pick and choose, now avoiding a dark place be-
cause a watch-dog of advertising sits on guard before
it, now using 4ll persuasiveness to convince the pub-
lisher that publication of this or that derogatory story
will not harm his business in the long run, now con-
fessing absolute defeat and renewing the battle on an-
other line. Heney was struggling in San Franeisco to
convict Patrick Calhoun of the United Railways,
and, going further, to curb the Southern Pacific ma-
chine. But two San Franeisco newspapers, and, in
the end, only onme, fought with him. Joseph W.
Folk came lecturing: and all the San Francisco
newspapers praised Folk. In St. Louis, the organs

silent but false, lest tourists, 4gttlers, and
shun the city. The publisl met in the famous
“midnight conference ” 1 save the Hearst man
pledzed themselves to lie al e plague situation;
and the ITearst man jojned t ajority before long.
The Government expégits found that the plague had

San Francisco, “big busincss” And the advertisers
decided that the newspapers/should be not only

The daily press as “Our Kind of People ” would like it

3% ~2

which ridiculed Folk when he was trying to convict
Butler, praised Heney in news and editorial. The
Philadelphia press supported Quay or held its peace;
but it denounced Tammany. Now some of thie
arises from the band which prejudice and ac-
quaintance draw over all eyes when it is a question
of local issues, but more from forced reverence for
the of i The ing editor is be-
come a dipl tanding bet his newspaper's
integrity, its inherent mission of truth-telling, and a
hundred influences at work on the proprietor to “get
tha story in” or “keep the story out.” Daily he
compromises; and compromises not only with the
advertiser and the powers behind him, but with cer-
tain influences from within which hamper free pre-
sentation of the news and of his opinion thercon.
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The American Newspaper

A Study of Journalism in Its Relation to the Public

By WILL IRWIN

XII.—The Foe from Within

How the social and financial struggles of the proprietor affect the freedom and truth of metropolitan newspopers.

illustrated by a romantic episode in the
“World-Herald,” a melodramatic crisis in the history of the Pittsburg *‘Leader,” and a
series of inmer diplomacies in the history of the Chicago “Tribune.”’

The ** Social Lobby"’ at Washington and its effect on the press. The whole

history of the Omaha

this near department store to that remote
trust company, this near insurance corpora-
tion to that far bank. Since the: metropolitan
pewspaper also is a large commercial venture, in-
volving millions in ital, hundred th d

“BIG BUSINESS” is a complex web, binding

when it comes to railroad news or editorial, ho lesves
it absolutely to the staff—we've definite orders never
to talk railroad with him.”

T asked almost the same question of a Western
publishex;. lHe began as a penniless reporter; he bas

in anoual t or loss, it follows the rule. Its capi-
wl is & thresd in the same fabric. If the visible
owner bought it full-fledged, he made the purchase
with money acquired or inherited from big busi

He serves on boards of directors with railroad presi-
gdents and trust company managers. His fortune,
outside of the newspaper investment, may lie in in-
rerests connected with the public-service corporations
which serve his city. If, on the other hand, he be
» self-made publisher, if he came up from the re-
porter’s beat, the editorial chair, or the
business office, he has been obliged to

h entering cities where the light of

the press was d, and ill ting the ugly
places. He is rich now, and powerful.

] begin in my own home,” he said. “My wife,
thank heavens, has no social ambitions!”

The home line drawn by Henry W binds

The final perplexity of American joxrnalism

many and many an editorial desk, symbol of an ex-
ploited profession.
One i of social infl is fair for publi-
cation, because it does not involve “the women folks.”
That J. Pierpont Morgan had some band in the New
York “Sun” during the Roosevelt corporation war,
the world believes. With the clever, adroit bitter-
ness which is the dross in its inheritance from Dana,
the “Sun” ridiculed, flouted, b d Ro lt so
exegl‘sivelyln to defeat its own purpose.

me also; it prevents me fromn citing large, obvious
examples of the social influence, since wives and
daughters enter into the account. 1 may speak, how-
ever, in general terms. The editors of one American
newspaper receive from the publisher, upon taking

. The op-
7 d that Morgan owned “Sun” stock,
or had lent to the late William M. Laffan, its pub-
!isher, the money by which he bought his controlling
interest.

To the best of my belief, this is not true. Here
-—again to the best of my belief—are the facts about
Laffan’s control:

When Charles Anderson Dana died,

borrow money somewhere along the up-
ward march; and he knows that he may
have to borrow again. His loan office is
« bank, master-thread in “big business.”
As wealth saccumulates, he makes outside
investments. So he comes to sit at the
swme directors’ table with those powers
which are the perplexity of American
finance and politics.

More pertinently: he sits nften at the
sme dinner-table. The financial brake
o free journalism is twisted and inter-
twisted with the social brake; scarcely
an wo consider them apart. As polite
society goes in this democracy, money is
the sine qua non; except in the more con-
sevative Southern cities one can scarcely
swcroed without it. And that very pub-
baber who battered up from the ranks is
ost as ble to social infl a8 he
who entered journalism with ten million
dollars—often more so, for this parvenu
» & social struggler. In journalism, as in
Washington statecraft, many & man un-
purchasable with money has sold his birth-
nght for an invitation.

The Mesting Point

OR if you have s few millions of
mewly-made dollars, a million in a
swowpaper, the rest in railroads, public-
Srvee jons, and local industries;

brought out your daughter under
sutronage of the local Chesterfield ; if you
Wis your week-end esse at the country
unless you have an uncommon

e journslist. You must protect your

see that your business associate
\-day, your host of to-morrow, be not
®acked in pocket or pride. FElse be
you this or that loan, else

il

-

he left his stock mainly to his son Paul.
The compositors of the “Sun” struck over
a matter of monotype machines versus
hand labor. This fight extended to a
great general boycott of “Sun” advertis-
ing by labor unions. Sick of this inter-
minable brawl, Paul Dana decided to sell.
Laffan, then the business manager, se-
cured an option; but he had not the ready
money to complete the purchase. At the
last montent, a financier, hardly more than
an acquaintance, advanced the loan. This
backer was not J. Pierpont Morgan, nor
yet one of his close associates.

A Case of Rabies

BUT My. Laffen and Mr. Morgan were
friends. Each was a collector; in cer-
tain lines, such ss porcelains, these two
were the supreme court of taste in Amer-
jca. Laffan in his emaller way, and Mor-
gan in his larger, bought from the same
agents, interchanged specimens, visi

back and forth between their collections.
Doubtless, Laffan’s outside investments
were in the Morgan interests. BSo be be-

R 1t hit at the f
mm,wm-wmbuhi-mnd
saw; here was a a demagogue, an
offender agminst social order. Nothing

nay

:*-7 cut you at his club. More, his

- ,-,lv_mgkethemmoofyounfrom
visiting list. f.“m;? you lkro nnl ex-

uman being, if you keep long

:'.' saclouded vision. Yoy tend toward the views
wr crowd” Your managing editor, if he be a

'Qin;, Tespects dl your ‘m‘:-:ontipp affiliations,

!

their positions, “List A” and “List B” “List A" is
Jong; it includes all who have assisted the owner and
ublisher in his oo::i:l struggle.

The people on that
P social old. imperosptibly list are to be treated kindly, mentioned pleasantly;
Th" a f pap in the absence of the owner, any and all news must
sshad a1 sble editor-in-chief how his “boss” had  be supp d at their d d. It is different with
ameed to bold the newspaper to its function of = “List B, which is shorter. These people have
ssrvice. For though that boss is & very offended the “boss.” Their names must not be men-

-"h man, he practises fres journalism. tioned at all unless they do something disgx
L i the editor, “he keeps his ontside funds Then—as the editors exprees it—“Boak 'em.” And
Goverament bonds and raflroad stocks. The Gov- List A and List B, formylated or unformulated.
on bondholders; and itten or unwritten, rest the bottom drawer of
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invitations represent “big busincss”—!
people.”  To those who favor them
peaple” are warm ; to the others, cold.
Now reporting goes largely by acquaintance; and
valuable acquaintance in Washington involves sur-
render to the Washington point of view. The most

useful correspondent is he who has the best news
sources. Such a man must respeet “our kind of
people” and the Washington idea,
tell only half truths, So Washin,
ence, viewed in bulk, tends always t
the powerful. Says an Insurgen
“I've scen a correspondent  saj)
shooting guns to port and starboa
his searchlights on the shame of
scen him six months later cating out of every official
hand between the White House and the Capitol.”
Hearst himself could never kee)
respondents militant. The Washington reporter sur-
renders to the very influence which may be binding

his employer at home.

The financial drag on news,
for illustrative example. IHe

-

gton correspond-
oward the side of
t Representative:
into. Washington
rd and turning all

Collier’s

On one sido of the street was Edward Rosewater's
cstablished evening “Bee,” g newspaper not disposed
to do anything to hurt any one who had a great deal
of money; on the other, Gilbert M. Hitcheock’s lively
but struggling morning and evening “World-Herald.”
One spring morning a country correspondent tele-
sraphed that ex-Tudge Joseph Clarkson had been
drowned in Ioney Creek Lake. Scarcely any sud-
den death would have made more sensation in
Omaha,  Every one knew him, and most liked him.

Ie was a figure,

The “World-Herald” sent out all its available
forees to Honey Creek Lake. They found half the
lawyers in Omaha wading across its shallow bottom.

p his Washington cor-

bapers is fair game

re, the law of libel

mpers me, as it hampers the free 1
of certain slavish newspapers. It is not cnough to
tell the truth; one must be able to pro
Newspaper exists to fight the battles of a
that a second stopped attacking a great an,
corporation at the price of a loan from a b

sume  corporation ause i

profitable investment in the co)
a fourth keeps hands off the local politieal gang
because it borrows from the trust company which
finances the public service corporation which uses the
gang—all these things I know with the private cer-
tainty which is just short of public
names aud citics are in my mind as [
But the process comes now and then t
—sometimes years after the fact.
We suspected then, that Senator Cla
4 string of newspapers, and that M,
dized another string, during the co
tana.  The world has long belie

Medil lk&rmkk“amdpuﬂhhuumhnddown"

a4 third fell into the same silence concerning the
publisher made a
rporation’s lands; that

ts

1Tl exerted an undue influence
apers of the Northwest, We

Intelligencer,

An interesting illustration of the way of a bank
with a newspaper cane out of Omaha in 1899, That
is a long time 8gO; morcover,
ence sought not to affect polici

important picce of news, Stil

——

! This would huve heen the proper place
of that incident in the history of the Tow
where John N, Fuhey declured that Williwm
and Robert Wingor tried to force him out 'y
becnuse he wonld not aceept political dictuti
them, Allegutions lye heen brought forw,
other xide which vustly complicate thin e
the Witnemen ure now scattered ull over th,
Ieson imponsibie to get at the truth in tiy
tion in this imme,  We will return to t),
the cloke of the present scries.—THe Epirogs,

We know now, as
rk secretly owned
arcus Daly subsij-
pper feud in Mon-
ved that Jumes J.
over certain news-

know now that the
Great Northorn Railroad owns 8170,000 worth of
bonds in that"olxcollcnt newspaper, the Seattle “Post

the controlling infly-
es, but to suppress an
I further, the publisher
thus gagped has been an exemplar of militant jour-
nalism and honest politics; this example shows only
how one must sometimes jettison cargo to save the

ship.  But the story is worth telling for its own sake,

E— ~ —

James Keeley, * the world's greatest news impresario ™

The case seemed perfeetly plain., Clatrkson
had gone alone to the lake, fishing, At
nightfall he told the lodge-keeper that he
wanted a swim. Ife Inunched a hoat and
rowed away, Ile djd not return: and next
torning the keeper fonnd the bont, empty
except for Clarkson’s clothes, at the mouth
of a far creck. But persistent dredging
fuiled to discover the body. A fact which,
as the event proved, had nothing to do with
the case, stirred up suspicion in the “World-
Herald” office, Clarkson had $25,000 insur-
ance, Tl’ne “World-Ileralg” mentioned this fact, and

case; and he assigned E. A, Grimm and Thomas
Hunt, reporters, to coufirm his suspicions.
ommy Hunt, now a Chicago newspaper man,
then a cub reporter just promoted from office boy,
walked on to the first clue. On the bank by the
abandoned boat he saw the tracks of a brand-new
shoe, Inch by inch he went over the ground, The
tracks led straight away from the boat. In the
bushes he found some bits of cloth. They were tags
such as makers sew into ready-made clothes—and
new. Ile interviewed the keeper again. Yes, Clark-
son had brought g bundle to the lake, In fact, it
“seemed like” he had tuken it with him in the boat.
Ready-made clothing tags bear the chest, waist, and
g measure. Ilunt noted these figures on the tags,
compared them with the measurements of Clark-
son’s abandoned clothes. They corresponded.
Proceeding on the theory that Clarkson had taken
full set of ready-made clothing into the boat, had
changed before landing, and had disappeared delib-
crately, Hunt and Grimm worked in secret for two
months. They discovered the clerk who sold the
clothing. Iis memory of his customer matched
their description of Clarkson. They followed all the
roads which their suspect might have taken, In the
shed of a schoolhouse they found some torn bits of
paper. Pieced together, these formed a notice of in-
Rurance assessient which Clarkson had received the
day before he disappeared. Through infinite trouble,
they got a photograph of their man. A barber who
kept his shop a mile or 80 beyond the schoolhouse
rememboered baving shaved that fuce on the day

peychological touch, A few duys before e disap-
peared, Clarkson had held a conversation with a
trump concerning the life of the rond.

Everything was ready ; stage by stuge, Grinun and

- N

Hunt had worked out a perfect pieve of Citrym,
tial evidence. The managing editor 5igned ¢
star writers to prepare seven columny of
Hitcheock, the publisher, saw and approved; h,,
wrote the headlincs. Next morning the “Wy
Herald” roused in Omaha that “gee whiz[” oma
which Arthur McEwen said should be in the ¢
Ppage of every newspaper.

The “Bee” came out that afternoon with g
which pleased the “Worlg-I Terald” staff 5 great 4
It showed that they had stirred things up. 1
“World-Herald” was a ghoul, said the “Bee”; it ¢
making sensation out of grief. Byt while
“World-Herald” staff chuckled 8¢ their desks, Ij;
cock received a telephone call. The bank wanteg
sce him—the bank from which he had borrowed o
of his working capital. And in the directoray,

“that bank sat a relative of Clarkson.

Hitcheock came back pale. He Wrote and signeq
columns of apology, which he published next mor:;
on the front page. The “World-Herald” was g}y
The editors, the star special writers, and the
were liars. ' On behalf of the newspaper he apolog,
to Omaha. As for J udge Clarkson, his
bones rested at the bottom of Honey Creck Lake,

One reporter wanted to thrash the “boes”; and
other cried. The managing editor consoled theg
with philosophy. The “Bee” could rave apng P
“World-Herald” upologize, he said; but every may

Jmphlediﬂ.f%d&.%"'ﬁh"

Wwoman, child, and banker who read their story
knew that Judge Clarkson was not in Honey Crock
Lake. “Just wait, boys,” he added.

“And the boss used to slip a cog once in a while,”
says an incumbent of the “World-Herald.” “He'd be
sitting with the managing editor nights, and he’d shift
feet und say: ‘I wonder where Clarkson is? Andthe
managing editor would say, dead serious: ‘Why, at
the bottom of Hopey Creek Lake” And then they'd

to congratulate the staff on their acumen—-veven the
agricultural editor, who didn’t know he’d left town,”
says my informant, In the last analysis Clarkson

ad no reason for his performance except a maniz
for disappearing, Since that time, in fact, he has
done it again.

There is the “Loader” of Pittsburg. Journalism
in the steel city is not exactly militant; and I eun not
give the “Leader”’ a wholly clean bill of health. 1t has

N & voice in a great silence, but a husky and blatant
voice; and it has had jts own silences, Nevertheless.
it has sometimes been the one true reporter of bad
conditions in Pittsburg. And the “Leader” hud been
advocating social reforms inimical to the bunks, from
one of which Mr. Moore, tho owner, had borrownd
money. This was a straight loun; he was paying
interest, and paying it on the notch,

Novertheless, the bank sont for Moore. He found
himself in g mooting of twenty-five bankers. The
chairman went straight to the point.

“Stop it!” he said, “If you don’t, none of us will
tuke care of you” That is, the bank would fore-
close; and no other bank would issue Moore a loan.
He had the alternative of failure or of silence.

“You may break me.” answered Moore. “It ja in
your power. You can’t keep meo from writing. Gen-

A s puys B
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The American Newspaper

(Concluded from page 18)

tlemen, my signature to an article is
worth some n'it'ev;‘ﬂon.j And if y'(lm foree
me out, 1 shall have just enoug|

left to print and distribute o IundMli.
T'll drop it in every doorway, 1l

it on every fence; and it will be the most
interesting reading ever offered the ecity

terests voted their two-thirds of the
trusteeship as a unit, Besle, with his ome-
third, were an unconsidered faetor.

social and personal ambit; .
MeCormick’s ambition made him ambases-
dor. And Beale, earefully widening the
division, vow:d Bow with the MeCormicks

inst the Patt,

of Pittsburg.” He left the 8, he
continued his policy, and he heard noth-
ing further from the bankers, .

How many g Tewspaper must have lived
through such & drama—only with differ-
ent climax! For when the publisher lies
down, swallows his dose, and keeps the
friendship of the powers, we do not hear
about it. Alone, the ex ienced journal-
ist, compendium not on ly of publishable
news but of unpublishable in!orm-tion, sees
the change in policy, remembers where the
hewspaper yot its money, and, by putting
two and two together, knows what he
€an not prove.

The Syndicate Infinence

HEN one man heads a newspaper, he
W at least is responsible for jts short-
comings and compromises. Tho h he be
rich, he may remain more journalist than
business man, as are Pulitzer in New
York and Nelson in Kansas City. But
when the newspaper is owned by ‘a stoek
company, when its directors l::;et but to

after the course of the “Tribenrs
spotted—s stresk of white, followed by s
small streak of dirty gray.

Freeing a Newspaper

BY all its old policien, the “Tribune™
should have opposed Senator Lorj-
mer’s original election. Keeley, who
finally exposed Lorimer, must have sus
pected then, as well as he kmowns now, what
forces backed him. Ome imagines Blake
with his keen, proportionate wisdom, Me-
Cutcheon with his incisive ﬂeneil, and Ray-
mond with his gentle but elfective sarcasm,
panting for a chance at this Tepresentative
of corruption. But le prevailed; the
“Tribune” held its peace on Lorimer. The
so-called Drainage Canal plan involved
using that stream to make electricity for
he i

shave this year’s exp al
next year's dividends, commercialism usu.
ally binds it. The height of its roliey
is then enlightened selfishness. If jt ap-
proximate free journalism, it usually does
80 only because freedom may pay in the
long run.

The remarkable history of the Chi
“Tribunc”—not a “stock Proposition” but
& paper of severa! joint Owners, neverthe-
less—illustrates_ this point: it illustrates
also how the social 180N mixes by chem-
ical affinity with the financial poison.

Joseph Medill founded the “Tribune.”
He was of the Greeley school—a fighting,
war-time editor with a blasting pen. He
made it the great journal of the Middle
West. Before he died, in the Jate nineties,
Jjournalism had me transformed. He
saw the new era, as Greeley might not
have done, and he made news effici
march with editorial efficiency. In this
his son-in-law, the late Robert' W. Patter-
Son, was a most able assistant. He was
8 remarkable news editor.

Medill owned most of the “Tribune”
stock. His will left his holding in a
twenty-five-year trust With three trustees
of equal power. One was his son-in-law,
Robert W. Patterson: g sccond his other
son-in-law, Robert §, McCormick, later
Ambassador to Hungary, to Russia, and
to France; and the third, his old asso-
ciate and personal attorney, William G,
Beale.  Under this management the pub-
lication went ahead wonderfully. Prob-
ably no American newspaper has ever en-
ployed so many men of ability verging on
genius as the “Tribupe” in the lnst dec-
ade.  James Keeley is supreme in the
United States as a news editor. No one
else perceives so clearly and subtly what
news valie is: no one else can make such
drama out of the day’s events. William
Hard, Joscrh Medill Patterson, Tilfany
Rlake, nearly revived the lost arts of the
essay in ‘their editorinls, Medill MeCor-
mick was a good publisher not only up-
stairs but downstuirs, not only in further-
ing the intelicctual ends of a newspaper
but its business needs. Clifford Raymond
Wwas one of the great American reporters.,
John T. McCuteheon originated a new form
of cartoon—and these are only a few out
of many. On make-up, or purely mechun-
ical appearance, on taste in news-writing,
on eriticism, it came to lend the country.

The Dictator of the ¢ Tribane’

ITH all this modern cast, it con-
tinted to hold most of Joseph
Medill’s old Power as an editorial advo-
cate. Ita eirculution ja moderate, us com-

Middle Wost, |t remains one of the few
Ameriean newspipers of whieh one can
say with certninty that jg will help any
cause that it advocates on the cditorial

age.
r But Benlo served on the honrd of trustees,
and voted one-third of the Medill stock.
And Beale is not o journatiut. Ho js a
corporation attorney.” He has the corpo-
ration point of view, Hg believes, prob-
ahly, that the People prosper only gy BU e
rior beings tuke cure of them. Doubtlens
he believes thut there are two Kinds of
worality—home and business, We ¢an not
quarrel with hig opinionn nnd motives,
Ho is what nature anq environment made
him. and nature #ave him great diplo-
mutic ubility, ug environment this point
of view.

lud the Puttorson and MeCormick jy-

t I supply. But that would hare
hurt the lfdimvgmpany. Beale got the
reins again, and again the “Tribune” fa-

surgent fight on Joseph Cannon, The
“Tribune” has real power, even in Dan-
.ville:. had it started one of its strong,

and Cannon was el 5

In the course of these office disturb-
ances, Medill McCormick virtually re-
signed as publister. Then, when the
“Tribune” sentenced to silence

squelched.
McCormick returned to his desk. Keeley
me general manager with full power.
The paper emerged into a apot of white.
Immedi;te}y the “Tribune” expiated an
old sin. Keeley aceepfted an opening to let
in the light on Lorimer, found just what
influences elected him, and published an
exposé which, for technical efficiency, was
a journalistic masterpiece.
The “Leader” episode, the “Worl

surface. And only glimpees. They express
a whole situation, in the last analysis the
perplexity of free Jjournalism. The direet
control of the advertiser may pass with
more enlightened business methods, but so
long as our American capitalism retains
its insolence and ita Tuthleswness of method,
commercial publishers of milliondollar
papers mnust nize this inf
Wwhether they like it or Do. And many
of them do like it.

The Opposing Palls

ET us, in cloking. Jook ome thing
squarely in the face. Though we
view society as rudicals, not as Tories,
we must concede to the other side the
right to an organ.  That & man takes
the side of Pproperty is no crime. Society
proceeds by checks and balances, There
must be radicals, or we ahail have irule
by barons: there muat be conservatives,
or the fagots will hiaze behind stpeet
barricades. A Newspaper which stood
openly for class and corporation rule. wrote
its editorials and colo its news to'that
end, would be a worthy, dignified. and
mest institution. By ‘wo aneh method
do our harons proceed: aml our quarrel
is with the method. Pulliely, the con-
trolled newspaper Ansumes to exercine its
ancient oftice of tribune of the people. Pri.
vately, it serves wenlth, Publicly, that it
may keep sulweribers, it pretends to favor
progrons ; privately, that it may guard ite
OWner's mourves of revente aml socinl po-
sition, it RUPPresses aid denatires news
Whieh woull  awsiat that progress.  The
syatem iu dishonest to its marrow,

Let us clear our YR aunin, and fuce
another fact, Circulation wnd wdvertising,
the people and the interests, exe e
Opposing pulls on NCWRpApers,  Advocate
popular causes cleverly cuough, and y
#AIN circulation, Jf You do wot beliey,
these caumen, and how! thew out only
increase submeription listw, then are you o
lind t publisher, N Pakpr have
built on this policy, amd builg ouly to
beteay  when they gut themmelves entab-
liwhed. Bt the ratio of thin kind of dix-
bowenty to the other aml deeper Kind in
the ratio between virculation reevipta and
wivertiving Teceipte—or about one to four.






